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A CASE FOR
IDENTITY

The Radiall brand continues to evolve
to meet current company objectives.

Although our logo may look the same, our brand is
always evolving by way of messaging, associated colors,
type faces and geographic elements. These refinements
are applied to our website, brochures, catalogs and social
media strategy. Even our trade show exhibits continue to
undergo this transformation.

The Radiall brand guidelines are the cornerstone

for building a strong brand image for the company.
They are the foundation for clear, consistent and
coherent communication, both externally and internally.

Therefore, it is of the utmost importance that all Radiall
employees support consistent use of the company
brand as detailed in this guide.

If you have any questions regarding the instructions
or content within this document, please contact Gillian
Floyd at gillian.floyd@radiall.com.
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BRAND OVERVIEW

Radiall is a community of dedicated individuals with a shared objective:
simplify life for those who innovate. Our manufacturing expertise allows us
to deliver lighter and smaller products that simplify implementation and
drive performance. We recognize that simplification starts with us, but the

true benefits are revealed when customers make connections.

SIMPLIFICATION IS OUR INNOVATION







OUR
COMPANY

Since 1952, we have been enabling
technology and innovation through
collaboration with our customers.
The results are a range of innovative
and award-winning products

that customers trust for unrivaled
repeatability and performance.

We are a global company with facilities
around the world. We take great pride

in manufacturing the highest quality
interconnect components to support the
most demanding applications. At Radiall,
we take great pride in being a global
market leader.
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OUR VALUES

Guiding Our Actions
Every Day

&

GROW TOGETHER

With Our Teams and
the World Around Us

O

BE GENUINE

To Foster Mutual
Trust and Growth

©

MAKE IT SIMPLE
To Accelerate Innovation

@

DARE TO BE AUDACIOUS
To Make a Difference
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A MISSION OF
SIMPLIFICATION

Industry, manufacturing and data
transmission are complex; at Radiall we're
dedicated to simplifying the lives of our
customers.

Through simplification, our customers are able

to streamline sourcing, scale their footprint, reduce
weight and improve performance. It is for these reasons
that leading global brands have recognized Radiall’s key
contributions as both a partner and supplier, across
many industries.

As the world grows more complex, Radiall is a company
challenging convention to make life simpler.

P

LIFICATION

GOURIN
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Our new mission is also our new tagline and the foundational theme for
our company communications. This will be reflected in product messaging,
application messaging and brand messaging.

The design language, reminiscent of the past but updated, is reflected
across the full spectrum of communication materials.

COMMUNICATION CHANNELS
Product communications have historically
utilized the following channels:

* Website

* Newsletter Emails

* Handouts and Hot Sheets

* Brochures and Catalogs

+ Trade Shows

+ Social Media

* Online Advertising

+ Radiall&Co

* Flash Screens

When adding brand communication initiatives,
the following channels may also be considered:
* PR

* Engagement Events

» Community/Industry Sponsorships

* Research/Surveys
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OUR PURPOSE

Our purpose is how we plan to
contribute to a better world. Four key
initiatives—Innovation, Empowerment,
Environment and Community—shape
our purpose and guide us in our
objectives to impact our world.

INNOVATION

Developing Technologies For Good
Imagining innovative solutions
to meet societal challenges by
relying on our expertise.

EMPOWERMENT

Fostering a Learning Community
Developing the talents of every
single employee and partner and
opening up our industry to more
diversity.

ENVIRONMENT

Preserving Our Planet
Questioning our practices and
industrial processes to reduce
our environmental footprint.

COMMUNITY

Contributing To Local Communities
Building connections with
people and organizations in our
territories to create lasting value.
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We have made a choice.

Technology can be a force for good, an opportunity to improve lives. \
Never before have we had so much potential to aim higher, go further
and accomplish more. But we can only achieve real progress if we choose
to unite our efforts and focus on the common good. At Radiall, we have
made that choice. We engage in positive innovation for a better world.

The future is in our hands.

Environmental crisis, lack of education and unequal opportunities are
among the urgent challenges that drive us. As manufacturers, we have
the power to shape our destiny. Individually, we can reveal our talents,
look beyond ourselves and become masters of our craft. Collectively, we
can boost our local economies by creating meaningful jobs and setting
an example in the way we grow our business. Our actions are the key to a
sustainable, inclusive and equitable future.

What we do makes an impact.

We don’t merely manufacture products; we make an impact. By
connecting complex systems, we foster simplicity. By empowering
technology pioneers, we help improve communication, invent
sustainable forms of mobility and create safer environments. And
through our ingenuity, we help break down barriers.

Every connection counts.

More than a company, we are a diverse, vibrant and inspiring community.

Trust binds us together, and collaboration is the energy that keeps

us moving forward. The bonds we form are the foundation for every
contribution we make, every change we facilitate. Together, we are
building a chain of positive transformation.
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THE BIG PICTURE

At Radiall, we believe in collective intelligence and
the insight of our diverse team. Our employees are
committed to transforming Radiall into a company
that makes a difference.

As we share our purpose, we also challenge
others to think beyond conventional methods to
address the more significant issues faced by the
industries we serve. We've expressed this with the
phrase Imagine Bigger. We've also given a voice
to our company pride, challenging ourselves to
use technology for the greater good. We call this
Imagine Blue.

Together, we can make a difference.
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CUSTOMERS

g

SALES REP

EMPLOYEES

Our reputation is built on understanding our audience
better than any other interconnect manufacturer.
Communicating appropriately to each segment is key
to demonstrating that understanding.

Brand Association

Interconnect solutions of
unequaled performance for
demanding applications

A preferred partner to leading
brands around the world

Performance

Quality

Value

Supportive

Great partner
Appreciable commissions
Long-term outlook

Innovative solutions for
challenging applications
Unequaled performance
Helpful and supportive
Expertise

Voice

* Professional

* Experienced

* Knowledgeable

* Helpful

* Always succinct and clear

* Clear

* Direct

* Detailed

* Always value focused
* Team oriented

* People focused

* Family-owned

* Knowledgeable
* Incisive

* Leading-edge

* Accommodating
* Partnerships

Story

Through simplification, our
customers are able to streamline
sourcing, scale their footprint,
reduce weight and improve
performance.

Through simplification, customers
are able to scale their footprint,
reduce weight and improve
performance. For these reasons,
Radiall has been recognized by
leading global brands as a key
partner and supplier. We support
and innovate with our partners,
investing in relationships and
standing behind commitments. Lets
work together to simplify the lives of
our customers.

We support and innovate with our
partners, investing in relationships
and standing behind commitments.
Together, we bring solutions to
challenging applications.



AUDIENCE & DELIVERY

The difference between voice, tone and style is important to consider. Each element
adds flavor to our communications and must work well together.

VOICE

Voice is a description of the unique and distinct voice of the Radiall brand. This covers:
« Its personality: professional, experienced, knowledgeable and helpful

* Its rhythm and pace: succinct and clear

* Its vocabulary: plain and simple

TONE

Tone is how to use the voice in different situations. In life, we adjust our tone according to who we're talking to and
what we're talking about, but our voice remains the same. The Radiall brand voice is singular, but you can use it with
many different tones. Separating voice and tone means you can be empathetic to your audience, and empathy is what
makes the difference between communicating and truly engaging.

STYLE

Style represents a consistent approach for what your writing looks like; for example where to use capitals,
how to spell certain words, reminders on grammar, vocabulary, etc.
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BRAND ARCHITECTURE

Most brands don’t exist independently. Brands are generally associated with other brands:
a parent company, subordinate companies or other brands under a single umbrella
organization. Brand Architecture establishes a hierarchy for associated brands.

Radiall is a hybrid organization,
having both associated and
endorsed brands. Radiall has grown
and developed organically from

the inside, as well as externally
through acquisitions.

As brands are acquired, they may
be integrated immediately as an
endorsed brand (e.g., AEP—A Radiall
brand) or they may go through a
period of adjustment and be seen
as an associated brand, to give

employees and customers
time to adapt to new systems
and processes.

ASSOCIATED BRANDS

These are customer-facing brands—
acquired companies that have
historical customers familiar with
the brand. The associated brand
approach leverages this brand equity
and allows the company to continue
those relationships in a consistent
and traditional manner.

ENDORSED BRANDS

This approach is used when the
parent company, Radiall, can add
credibility or significance to a

newly acquired company. In these
instances, the new company acts as
a sub-brand of Radiall, the larger,
global organization. These brands
generally keep their traditional name
with an added modifier—"A Radiall
brand.”
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Radiall @

Parent Brand
Endorsed Brands
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EEN VanSystem Associated Brands
A Radiall Brand A Radiall Brand
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RAYVIALL

D-Lightsys timbercon

A Radiall Brand A Radiall Company
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BRAND
HIERARCHY

[o maintain consistency

in messaging across all Radiall

) — product lines, messaging hierarchy
i ~ \\ should be followed regardless

. of the promotion.
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TAGLINE

Our tagline is a statement of our
earnest desire to put our clients

at the forefront of all our business
practices. It can be displayed
separately or in a lockup with the
logo and can be applied to all Radiall
messaging.

THEMES

Themes are created annually on

a corporate/brand level. Seen as
headline or title copy, the theme can
be used with the logo and/or the
tagline. However, it cannot be used
with any other theme or campaign.

CAMPAIGN

Campaigns are created for
events or specific promotions or
communications. Seen as headline

or title copy, the campaign can

be used with the logo and/or the
tagline. However, it cannot be used
with any other theme or campaign.

PRODUCT

Radiall has 12 key product
groups that contain over 40,000
individual part numbers. Product
communications should be clear
and concise, communicating the
advantages and benefits of the
product or product group.

INDUSTRY

Radiall is focused on eight key
industries within which numerous
applications for Radiall products
exist. When commenting on
industries or applications, it should
be noted that Radiall has specific
expertise and that the company
focuses on this area. Further, relevant
product groups can be associated
with industry communications and
reinforced with key benefits.
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BRAND ELEMENTS

Brand elements are the tangible forms our brand takes: our logo,
icons, typography, colors and photographs. These elements help
people create perceptions about our company, our products and the
people who work here. The consistent application of these elements
creates recognition over time and establishes Radiall as a credible and

significant partner in the electronics industry.

SIMPLIFICATION IS OUR INNOVATION
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COMPANY OVERVIEW

At Radiall, we believe there is always a simple solution
waiting to be discovered. Complex problems spark our
creativity and drive us to innovate new designs for our
customers. No job is too big, no application too small—
we exist to build a connection with you.

With over 70 years of experience, 12 product lines

and 27,000 unique components, our comprehensive
portfolio meets the stringent application requirements
of the industries we serve. We listen to our customers to
understand their ever-changing business and technical
requirements and continuously develop new solutions to
simplify the lives of those who innovate.

We are proud to deliver the most cost-effective, optimal
end-to-end interconnect solutions available today.

Our Company Overview defines the
essence of who we are, but the way
that is communicated to the outside
world happens through tangible
assets such as our logo, corporate
colors, icons, photography, etc.
These assets show up on the
website, printed literature, trade
show booths and a myriad of
interactions we have every day. The
remainder of this book describes
those assets and the rules for
applying them consistently.
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Radiall

PRIMARY LOGO

Our /ogo /s theface Of The logotype uses upper- and been altered to be more readable;

) ) lowercase characters, giving the therefore, it is prohibited to recreate
our company. Itis thef/rst overall shape a unique “footprint” the typeface from scratch. Please
brand element peo,o/e see, SO that becomes instantly recognizable see the resource guide at the end
. . at a glance. While the logotype is of this document to acquire the
it needs to make a /OOS/UV@ based on REZland, the font has logos you need.

and lasting impression.

LOGO SYMBOL Primary Symbol

The Radiall symbol has evolved

to better represent our forward-
thinking culture. The original logo
was designed to reflect the company’s
roots in Coaxial Connections. The
most recent iteration, designed in
2011, represents our global presence
using a radial gradient, cleaner lines
and a more dynamic, positive and
forward-looking style. No trademark
symbol is used when the logo
symbol stands by itself.
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Logos and trademarks have evolved over time. Originally meant
to mark ownership of goods and property, logos eventually
came to stand for the quality one could expect from a particular
brand. Today, the Radiall logo stands for more than just quality.
It stands for a level of service, respect and the commitment we
make to our customers in a highly competitive industry.

LOGO VARIATIONS

COLOR VARIATIONS

The Radiall logo has several acceptable versions, allowing flat blue symbol, in grayscale, in black and white or with
it to be appropriately reproduced in various applications.  white lettering. All variations are carefully designed to
Ideally, the logo should appear in full color, with a reproduce the logo consistently.

gradient in the symbol. The logo may also appear with a

With Gradient Grayscale

Radiall’e Radiall’e

Flat Blue One Color

Radiall’le Radiall¢®




CONTRAST

To assure sufficient contrast for readability, when the The full-color versions of Radiall logos should never be
logo appears on a light background, “Radiall” should be used to overprint onto a gray or colored surface. Only
dark gray, and when on a dark background, “Radiall” when the white portions of the symbol can be knocked-
should be white. out and displayed as white should the color logo be used.
Negative Positive

L Plgl Radiall’le

>30% Gray <30% Gray

toteo|Pl@8 Radiall’le
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CLEARANCE

The radius of the circular symbol
from the top and bottom corners
of the R (cap height) and the left
and right sides of the whole logo
serve as a guide for the margin
that should be clear of any

other elements around the logo.
This separates the symbol and
preserves its integrity by ensuring
that nothing else interferes with it.

Exception: When the logo is being
used abstractly or artistically, the
clear space margin may not apply.

MINIMUM SIZE

The logo should not appear smaller
than 0.55 inches (about 14 mm)
wide. At small scale, the forms run
together and become illegible.
Ideally, the logo would appear at
least 1 inch wide.

Primary Logo Clearance

Primary Symbol Clearance

Minimum Size Ideal Minimum Size

RadiallZe Radiall e
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LOGO RESTRICTIONS

The logo should always appear consistent in order to maintain its visual integrity. Inconsistent
representation compromises recognizability and brand coherence. Included are a few common
manipulations that are NOT acceptable for the Radiall logo.

Do not place on low-contrast background Do not distort Do not recolor

Radiall e Radiall e

The appropriate color variation Avoid stretching, twisting, scaling Deviating from the corporate
should be used when appearing on disproportionately or warping the color palette for either “Radiall” or
background colors. Care should also logo in any way that distorts its the symbol compromises brand
be taken when placing the logo on carefully designed dimensions. recognition and unity.

a textured background, such as an
image. Insufficient color contrast
destroys readability.

Do not rearrange elements Do not replace typeface Do not violate clear space

{@Radiall Radiall @ Radiall’Je

The logo should appear with The typeface for “Radiall” was When the mark appears printed or
“Radiall” first and the symbol last. selected to reflect the personality on digital media, there should not be
The elements should not be and character of the company any text, images, graphics or edges
reordered or stacked in any and was delicately refined for that encroach on the clear space

other arrangement. individuality and legibility. margin.



INSIDE RADIALL

Our internal communication brand is easily identifiable by its name: Inside Radiall.
It focuses on what is inside. With this name, the brand encompasses everything within
Radiall and its employees.

IDENTITY
The word “inside” is contained within brackets, Always use the proper logo based on the background
illustrating the internal nature of the communication. color; never use a background color that conflicts with

This logo should always appear consistent, and should the legibility of the logo.
never be altered, in order to maintain its visual integrity.
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INTERNAL LOGO

Beyond the identity's obvious meaning,

the word “inside” also refers to the idea of
employees being insiders. It is the employees,
after all, that drive innovation, inspire
initiatives and empower growth.

Inside Radiall allows initiatives, new ideas
and events to be shared between different
locations to inspire local activities.

nsie]  Radiall 9€) nsive] | Radiall @

wsoe] Radiall 0 nsioe] | Radiall 9

INSIDE @ INSIDE “1’

™ ] ™
INSIDE @ INSIDE ‘ @
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COLOR PALETTE

Colors communicate brand energy and emotion. Our
corporate color palette includes a selection of blues,
neutral tones and a color assigned to each industry
which reflect the dynamic and multifaceted identity
of Radiall.

PRIMARY COLORS

Radiall Blue

Blue has a clean/technical
feel and is the primary color
representing our brand.

PANTONE | 640 U

CMYK | 80/30/10/0
RGB | 15/144 /192

Light Gray

Too many dark tones can appear
ominous. It's important to use lighter
shades of gray when possible.

PANTONE | 426 U 9%

CMYK | 0/0/0/5
RGB | 241 /242 /242

White

White is an important design element.
It keeps layouts clean and can make
words and logos really pop. The
purposeful use of white is often the
difference between thoughtful design
and simply “more ink on the page.”

PANTONE | WHITE
CMYK | 0/0/0/0
RGB | 0/0/0

The range in the color spectrum correlates with the
range of industries served. The three shades of blue
grounds the brand in trustworthiness and friendliness.
Utilizing the corporate colors consistently helps build
brand recognition.

Dark Gray

Dark grays are not as harsh as black but, like black,
manage to match with all other colors.

PANTONE | 426 U 100%
CMYK | 0/0/0/90
RGB | 60/57/58
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SECONDARY COLORS
Logo - Dark Blue Logo - Light Blue
PANTONE | 3025 U PANTONE | 635U
CMYK | 100/17/0/51 CMYK | 32/0/8/0
RGB | 0/89/132 RGB | 169/222/232
Industry - Aerospace Purple Industry - Defense Deep Blue Industry - Rail Teal Industry - Space Lime Green
PANTONE | 525U PANTONE | 2738 U PANTONE | 327 U PANTONE | 368 U
CMYK | 86/100/27/18 CMYK | 100/85/10/0 CMYK | 100/25/50/0 CMYK 56/0/89/0
RGB | 70/37/102 RGB | 28/71 /146 RGB | 0/ 140/ 141 RGB | 123/194 /85
Industry - Telecom Red Industry - Test & Measurement Orange ~ Industry - Medical Gold-Orange Industry - Industrial Gold
PANTONE | 703 U PANTONE | 172 U PANTONE | 144 U PANTONE | 109 U

CMYK | 18/84/71/6 CMYK | 1/68/81/0 CMYK | 0/50/100/0 CMYK | 0/24/100/0
RGB | 193/74/74 RGB | 240/ 115/ 66 RGB | 247 /148 /30 RGB | 254/196 /14
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LOGO SHAPES

Primary Secondary

Playing off the shape The rounded squareis a The rounded square with The teardrop comes from
of the logo symbol, the modified version of the a pointed corner comes the counterform of the “d.”
counterform of the “a”and  circle. Its symmetrical from the short and stout It works well for artistic
the body of the teardrop, form makes it an ideal x-height. This shape is embellishment, bullet

the circle is the most basic containment shape. excellent for bounding points and markers.

shape to bring simplicity images, icons and quotes.

to design.

Swooshes

The Radiall swooshes are
a unique and broadly
usable design form.
Their facets flow into
one another, symbolizing
harmony between our
internal teams and unity
with our customers.




COMMON SHAPES

Shapes, symbols and other graphic devices can
add variety and interest to layouts. The shapes
and symbols shown here have been derived from
the Radiall logo and logotype to give the design an
inherent cohesion and harmony.

Dotted Gray

Solid Gray
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WORD MAP

This Eurocentric world map

is used to convey Radiall’s
global presence. Corporate
headquarters, satellite offices,
manufacturing facilities

and distribution hubs can

be plotted to show the
convenience and accessibility
of Radiall’s global footprint.
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Aerospace

s

Defense

INDUSTRY ICONS

Each industry Radiall serves is represented with an
icon and specified color. The icons may appear white
inside a containment shape (primarily a circle) or
isolated (secondary appearance). The icons may be in
containment shapes that are blue, neutral or industry-
colored, with the icon itself being white. When isolated,
icons should be blue, neutral or their designated
industry color.

Rail

(((\
© 0 ©
© O ©

Space

.
>

Telecom BENEFIT ICONS
Benefit icons are used as a visual shorthand to indicate

4)) the specific benefits a product delivers. These icons
D
@D‘ should be supported by appropriate titles and text.
Test & Measurement
Rugged design  Corrosion resistant Reliable Compliant Fuel Savings
Lightweight  Lightening protection Supply chain Push-pull Temp. Sensitive
Medical
§ é @ @ Color coding Custom design Blind mate Tool-less Install Productivity
Industrial Manufacturing ~ Double-locking Durability Modular housing Stability

X

Shipping High-frequency Full composite Mobility Outdoor
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ICON USAGE

Radiall’s reach is widespread. We serve multiple industries
and manufacture numerous product lines. Several icon
sets have been created to help users easily recognize and
navigate each aspect of Radiall’s multifaceted operations,

PRODUCT ICONS
Each product category is

represented by an icon. The
iFons may appear.insidea @ @ g
containment shape or isolated.

They may appear white, neutral
or in a shade of Radiall blue but
should not appear in any other RF Cable Assemblies RF & Microwave Switches

color, to avoid confusion with

the industry icons. Q

RF Coaxial Connectors Space Qualified Components

Microwave Components Multipin Industrial Connectors
Optical Connectors Active Optics
- b
(<I:I:Il-é = =
T

Outdoor Connectors Optical Cable Assemblies

[ 2
-
*

S

Multipin Aerospace Connectors Antennas
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INTERNAL
ICONOGRAPHY

Recycle Businessman Space Flag

®

Chemical Resistant Low Loss Transmission Globe

Thumbs Up Thumbs Down Diversification
R
S0
/AN
Desktop Wind Power Board Meeting
oo
O
-~
Shield Lock Hot Air Balloon Envelope

<
®
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These icons are reserved specifically for internal use. These icons
should be used to help employees easily recognize and navigate
each aspect of the company’s multifaceted operations.

Calendar Clock Location

Mask No Photography Mechanical Resistant
Checklist Electrical EMC Open Book
Hand Holding Plant Lightbulb Rocket

Pencil Clipboard Halogen Free

©
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PRODUCT
PHOTOGRAPHY

Product photography is an important visual associator
for individuals engaged with the brand. Some images
are intended to be more artistic and representative

of a family of products. Other images are intended to
show a specific product or aspect of a product. Product
photography may be shown in approved containment
shapes as described on page 31. Further, images
should be used to enhance and clarify communication.

Multipin Aerospace
Connectors

For more than 40
years, commercial
airframes have
trusted our range
of Rack & Panel
connectors and
modular solutions.
Our miniature
connector series
combines high
performance and
reduced weight to
meet the demands
of the civil and
military aerospace
industries.




Multipin Industrial
Connectors

Our range of robust
circular electrical
connectors are suitable
for harsh environments,
such as railways,
machine tools and

plant engineering
equipment.

s il

Optical Cable
Assemblies

Our extensive
product range and
worldwide presence
supports customers
with standard
configurations as well
as optimized solutions
based on customer
requirements.

RF Cable Assemblies
Low-loss and high-
frequency characterize
our extensive range

of cable assemblies,
including flexible, semi-
rigid and hand-formable
solutions with a broad
combination of cables
and connectors.

M

r vr

i
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Space Qualified
Components

Known for high
quality, reliability

and performance,
our product offering
includes a wide range
of coaxial connectors,
cable assemblies,
microwave components
and switches with a
frequency range up
to K, band.
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Active Optics

Our high-performance,
optical interconnection
brand, D-Lightsys®,
provides optical
transceiver and
electronic solutions
suitable for harsh
environments.

D-Lightsys
DLR121000GMN155
52ADL09150214

Antennas

With a military and
industrial focus,

we have solutions
for radio tactical
communications,
vehicles, positioning,
LMR/PMR and

telemetry applications.

Microwave

Components

Our range covers a wide
frequency spectrum
from DC to 50 GHz and
includes terminations,
attenuators, couplers,
power dividers, filters
and other specialized
components.

Outdoor Connectors
Designed for outdoor
conditions, our range
includes high-power
RF coaxial connectors,
linking antennas and
radio units, as well as
innovative multi-signal
1/0 solutions for optical,
Ethernet, power or
coaxial links between
radio and network.




Optical Connectors
Designed for
demanding
applications where
reliability and high
performance are
required, our cost-
effective optical
connectors serve the
telecom, industrial,
aerospace and
defense markets.

RF Coaxial Connectors
We offer the widest
range of RF coaxial
connectorsin the
industry; 55 product
series are available,
including AEP and MIL
QPL connectors.

BRAND ELEMENTS

RF & Microwave
Switches

The patented

design of our unique,
modular actuator
and transmission
links guarantees
operation up to 10
million cycles with
superior repeatability.

| 39
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GUIDELINES

Cable is cropped by containment shape
Background is gray or white
Only one product in containment shape

Product is placed at 30° angle

ACCEPTABLE ANOMALIES

Other acceptable product photos
include “floating” products with no
cable placed at a 30° angle, cables
pictured with connectors on both
ends and larger products that have
been photographed from specific
angles. Products can be pictured
with or without a light shadow.

Floating product on neutral
background

Floating product on white
background

Product with connector on
both ends

Product photographed from
specific angle



BRAND ELEMENTS 41

PRODUCT PHOTOGRAPHY

At Radiall, we stock over 40,000 different parts. Clear and straightforward product
photography helps to ensure our customers find and receive the products they need.

Accurately representing our products is vital to the products should be shown with their shadow to
credibility of our brand. Images should be in focus help ground the product. Text, filters or other objects
and not stretched or otherwise altered. When possible, should not be placed on top of product images.

CONTAINMENT SHAPES

Primary Secondary

RESTRICTIONS

Do not photograph cropped cables Do not fade out cables




PEOPLE PHOTOGRAPHY

Photographing people may seem simple but is actually
an art better left to professionals. Lighting and
composition will have a significant impact on what
viewers infer about the subject of the image. Radiall
employees are the lifeblood of the company and should
be shown in the most positive light while supporting
organizational communication initiatives. Candid
photography and posed images are both acceptable

in Radiall material. Posed images and portraits

should have a confident appearance, with the subject
looking directly into the camera, shoulders back and
chin raised. Subjects captured in candid images should
appear natural, never self-conscious. Images should not
be posed to look candid. Our people are not actors, and
these types of images can come across as contrived and
artificial—not the message Radiall wants to convey.



COLOR

Pictures of people should be vibrant, vivid
and bright. When possible, people should
be photographed in natural light to best
display colors in their truest form. Levels
of contrast should remain consistent.

INDUSTRIAL OPERATIONS

Images showing employees in a work
situation, illustrating precision and focus,
are favored. Images of manufacturing,
installation, or use of our products are
encouraged. Images should be well lit and
framed, promoting the technological and
innovative aspect of the businesses.

PRESENTATION

All subjects should be presented in
business attire, although they do not
necessarily need to be shown in a
professional setting.

PERSONALITY

All pictures of people should feel light, airy
and happy. Subjects should be portrayed in
a professional but pleasant manner.

EMPLOYEE INTERACTION

Images with a sense of spontaneously are
encouraged, illustrating the atmosphere
and culture of Radiall.

MEETINGS

Images showing collaboration and team
engagement are encouraged, illustrating
connexion, team work, and togetherness —
avoid images with only one individual.

DIVERSITY

Images of showing women engaged in
technical pursuits or leading meetings are
favored. Avoid stereotypes, and illustrate
the diverse ages and international nature of
the company.

BRAND ELEMENTS
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INDUSTRY
PHOTOGRAPHY
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At Radiall,

we understand that
the products we make
are just one aspect of

a much larger picture.
Displaying industry

and application images
helps to demonstrate
our customer-centric
philosophy and pays
tribute to the inventors,
designers and engineers
who make it possible.

When choosing

industry and application
photography, look for
images that are bright,
bold, professionally
shot, clear and colorful.
Blue skies and sunny
days make for bright and
dynamic images.
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PRIMARY TYPEFACE

TYPOGRAPHY o
Typography helps to shape

GUIDE A a
perception and interpretation of a

brand through the personality that 12345 67890!@#$%A&()
each typeface embodies. ABCDEFGH U KLMNOP
connection, These typefaces have been | QRSTUVWXYZ

chosen for their clean, modern, sleek, yet
personal and friendly forms. This is a

subtle distinction, but these seemingly 1 234567890!@#$%/\&()

minor details add up to a more authentic

representation of our brand. ABCDEFGHUKLMNOP
QRSTUVWXYZ

APPROVED FONTS

Open Sans is a humanist sans

serif typeface designed by Steve
Matteson. This font has been
optimized for print, web and

mobile interfaces. It is highly legible
from short distances and easily
readable from greater distances,
making it appropriate for body copy
and headlines.



HEADLINES

Open Sans 30pt. Bold and Regular

LOREM IPSUM

SUMMARY

Open Sans 13pt. Light Italic
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed vulputate ex ac tortor laoreet
viverra. Aenean est dolor, ullamcorper a laoreet sed, sodales sed velit. Ut quis nunc molestie
nisi semper vehicula vel nec mauris. Vestibulum malesuada non dolor quis sodales.

SUBHEAD LEVEL 1

Open Sans 15pt. Bold

LOREM IPSUM DOLOR SIT AMET

SUBHEAD LEVEL 2

Open Sans 10pt. Bold

LOREM IPSUM DOLOR SIT AMET

BODY COPY

Open Sans 9pt. Regular

Lorem ipsum dolor sit amet, consectetur piscing elit.
Sed vulputate ex ac tortor laoreet viverra. Aenean est

dolor, ullamcorper a laoreet sed, sodales sed velit. Ut
quis nunc molestie nisi semper vehiculael nec mauris.

NOTES

Open Sans 7pt. Semibold Italic

Vestibulum malesuada non dolor quis sodales. Nullam
maximus sem ut imperdiet vulputate. Praesent ultricies.
In rutrum mauris nulla, vitae pellentesque lectus sceler
isque eget. Integer pharetra orci vitae nullantum vef.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed vulputate ex ac tortor

laoreet viverra. Tenean est dolor, ullamcorper a laoreet sed, sodales sed velit



48 | BRAND ELEMENTS

WRITING STYLE

A cohesive writing style can distinguish Radiall
and help establish a strong brand voice.

As with other directives in this guide, a consistent and
cohesive writing style can provide clear and uniform
communication to your audience, distinguishing the
Radiall brand from others that are less purposeful.

The focus here is not a matter of “correct” or “incorrect”
grammar, but rather to provide guidance on English
grammar rules, punctuation and exceptions for instances
when many possibilities exist.

STYLE

* Ampersands (&): These can be used in headers/titles/
headlines/chart entries, but the word and should always
be spelled out in body copy. Exceptions: Rack & Panel/
Test & Measurement.

Prime and Double Prime: Always use the proper prime

marks rather than quotation marks.

- Single prime (') - Represents feet, minutes and
arcminutes

- Double prime (") - Represents inches, seconds and
arcseconds

Decimals: Always include a zero before a decimal.

Copyright and trademark symbols (®): Always insert

as a superscript.

Locations: Separate address details using commas, not
hyphens.

Phone numbers: Follow the E.164 format—no spaces,
dashes or parenthesis. Only applies to back covers.

Leading zeros: Always use leading zeros before a
decimal point.

Footnotes: To be consistent, use bracketed superscript
numbers and numbered notes in the footer.

Units of measurement: Always use the abbreviated
version in lists/charts/graphs/etc., and the full, spelled-
out version in paragraph/body text. Include a space
between the number and unit. Only capitalize the
abbreviation when the unit is named after an individual.
Superscripts: “®" and “TM"

URLs: should be all lowercase (www.radiall.com)

STYLE RULES

Spacing Exceptions:

+ Degrees-space for temperature
degrees, no space for turn degrees

* Time (32')

* Percent (32%)

* Money ($32, €32)

» Shorthand distance (32")

Abbreviations:

* Ampere-A
Barrel-bbl.

* Bit-b

Byte-B

Celsius, Centigrade-C
Centimeter-cm

Cubic centimeter (cm3 is standard)-
ccorcm?3

Cubic-cu.

Dozen-doz.
Fahrenheit-F., F
Fluid ounce-fl. oz.
Foot-ft
Gallon-gal.
Gigabit-Gb
Gigabyte-GB
Gigabyte-GB
Gigahertz-GHz
Gram-g, gr (g is standard)
Grams-g
Gross-gr., gro.
Hectare-ha

Inch-in.

Kelvin-K

Kilobyte-K, KB (KB is standard)
Kilogram-kg

Kiloliter-kl

Kilometer-km
Kilowatt-hour-kWh
Kilowatt-kW

Knot-k., kt.



further distinguish from a 1)
Long ton-LT, L.T.
Megabyte-MB

Meter-m

Metric ton-MT

Metric ton-t, T
Microgram-mcg or pg (g is
standard)

Mile-mi

Miles per hour-mph

Milligram-mg
Milliliter-ml
Millimeter-mm
Not Available-N/A
+ Ohm-Q
Ounce-oz

Pint-pt

Pound-Ib
Quart-qt
Revolutions per minute-rpm
» Square-sq

* Ton-T., T

* Watt-W

* Yard-yd

TERMINOLOGY

Common nouns (lowercase):

+ quick-mating

« semi-rigid

* hand-formable
+ gold-plated

* nickel-plated

Proper nouns (capitalized):

* Specific product names (ex:
Quickfusio)

* Document names

o Ltd(s).

+ Rack & Panel

» Test & Measurement

Liter-l (or can be capitalized to
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PUNCTUATION

« Serial (Oxford) commas: Avoid using these unless the
sentence requires one for clarification.

« Slashes: Do not include a space before or after.

* Periods: All sentences, including bulleted ones, end in
periods.

* Hyphens: Do not capitalize the second word after
a hyphen when presented in general text. If the
hyphenated word appears in a title, refer to the
surrounding context to determine capitalization
necessity.

VERTICAL LISTS

+ Em dashes vs. bullets: Bullets are preferable. Use em
dashes to represent sub points.

* Numbering: Do not use numbers to list items unless

establishing a hierarchy.

Periods: If the list is introduced with a complete

sentence and the items themselves are complete

sentences, end each item with a period.

Commas: If list items are not complete sentences,
separate them with commas or no punctuation at all
(preferable).

Semicolons: If the list contains incomplete sentences
with internal commas, separate list items with
semicolons.

Capitalization: If the list contains complete sentences,
capitalize the first letter of each item. If each list itemis a
proper noun, capitalize it as well. Incomplete sentences
can be capitalized as well but consistency must be
maintained throughout the document.

Colons: Use a colon after a complete sentence that
introduces a list (also those which include the words
“following,” “as follows,” “these” or “thus”). DO NOT use
a colon if the introductory phrase is not a complete
sentence or uses a transitional word or phrase (ex: “for
example,” “for instance” or “however”).

Sentence structure: A single list should contain items
that are phrased consistently as words, phrases or
complete sentences. Do not mix these within a given list.
Spacing: Always align body text if the list flows into
multiple lines. If using numbering, align the body text to
the previous text line rather than the number.



While different collateral
pieces use different
layouts, a few common
elements remain
consistent. These basic
principles allow images
and content to be
arranged in a logical
and structured order.

GUIDES

Guides establish a linear plane
for aligning copy, images or
graphics.

MARGINS

Margins are the areas
surrounding your content.
Typically, more margin means
less clutter.

COLUMNS

Columns represent the vertical
division of copy. Radiall
collateral typically uses two- or
three-column formats but the
number of columns should

be determined by the specific
information being conveyed.

GUTTERS

Gutters are the spaces between
columns. Leaving too little space
can impede readability.
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SIMPLIFICATION IS OUR INNOVATION
www. m

uirorr Radiall 'I.

bernar radiall.com
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RadiallInternational Ltd
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LAYOUT & GRID

In graphic design, as in architecture, the underlying support structure, or foundation, of the
piece is often invisible to the viewer. Regardless, the grid system establishes communication
design and sets the foundation for consistent and easily navigated page layouts.

Atits simplest, a grid system is a series of blocks that
helps the designer organize and structure contentin
a way that is optimized for the hierarchy and flow of

information.

The principal purpose of a grid is to establish a set of
guidelines for how elements should be positioned within
a layout. This is an essential part of making the content
accessible and helping the viewer understand where to
find the next piece of information within the layout.

Avital aspect of the grid is its ability to help

determine and define proportion. In print, as an
example, proportions most commonly echo the size

of the media; the shape and orientation of the paper
are often reflected in the size and shape of images
included within a layout. This feels comfortable because
the reader subliminally understands the context of the
layout as a result of the physical shape and size of the
delivery mechanism, such as a piece of paper.
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DIGITAL DIMENSIONS

The reference layout and sizing illustrated on these pages act as a guide for common dimensions
for digital assets. These common benchmarks are used for all assets and design graphics.

‘IQ Radiall Homepage

HEADER | 1920 x 400px

Insights Landing Page

LARGE THUMBNAILS | 168 x 168px
SMALL THUMBNAILS | 140 x 140px

,v& Insights Post

POST IMAGE | 774 x 530px
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LinkedIn

HEADER | 1536 x 768px
POST | 1200 x 628px

Twitter/X

HEADER | 1500 x 500px
POST | 1200 x 675px

YouTube

HEADER | 2560 x 1440px
POST | 1280 x 720px
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BRAND APPLICATION

Radialll@
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BRAND APPLICATION

Brand application is just what you might expect. Simply put, it is how
we use the Radiall brand elements within all communication materials.
From videos to handouts to trade shows, the following are guides we

use when applying the brand.

SIMPLIFICATION IS OUR INNOVATION
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BUSINESS SYSTEM

The stationery or business system is a tangible expression of the brand identity. These
standardized elements work together to ensure consistency and uniform brand messaging.

Printed and electronic stationery elements are one The full-color gradient version of the logo is presented

of the most essential and formal forms of brand on all pieces, along with the bold Radiall blue lines, which
communication—these are pieces that customers receive  unify the theme. The back of the business card features
and see as a direct representation of Radiall. With this in a close-up of the swooshes inside the Radiall ball and the
mind, the business system design is consistent across all new Radiall tagline.

documents, focusing on a clean and bold layout.

R RSt O, M,
sy s My oy .

n



SIMPLIFICATION

TAGLINE

LOCATION

ARIAL, REGULAR,
12PT
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www.radiall.com

Radiall USA, Inc., 8950 South 52nd Street, Ste. 401, Tempe, Arizona 85284
TEL +1 480-682-9400 | FAX+1480-682-9401

August 29, 2012

Name
Title
Company
Address

Subject:

Dear Sir or Madam,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit

lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit

esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vel

qui blandit praesent luptatum zzril delenit augue duis dolore te feugai

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam n -

dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, g RleQ“ %

lobortis nisl ut aliquip ex ea commodo consequat.

Radiall USA, Inc., 8950 South 52nd Street, Ste. 401, Tempe, Arizona 85284

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam no
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, qt
lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam non
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, qu
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eurrw

Sincerely Yours,
Lorem ipsum

BERNARD GARNIER Radiall{e

Directeur Adjoint. Deputy Manager,
Responsable Ressources Humoines,
Human Resources Manuger

SIMPLIFICATION IS OUR INNOVATION
bernard.garnier@radiall.com W radidlLe
T+33(0)247298484 F+33(0)149353596

F+33(0)1 49353596

Radiall International Ltd Flat A, 16/F., Ford Glory Plaza, No. 37-3¢
Wing Hong Street - Cheung Sha Wan - Kowloon - Hong Kong
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HANDOUT & HOT SHEET

TEMPLATES

A standard template allows product specialists to provide essential information easily
and consistently. This template ensures that customers and sales representatives have

systematically organized key points.

Handouts and hot sheets are created on a frequent
basis. Therefore, it is imperative to streamline the
process to minimize errors and accelerate completion
time. These standardized templates accomplish those
goals by making it easy for product specialists to

HOT SHEET

Template

PRODUCT NAME

.

PRODUCT TAGLINE
EXAMPLE: “The Cost

> & B Ao @I

~PRODUCT PHOTO BELOW - ISOLATED ON WHITE
i P BRIEF PRODUCT DESCRIPTION
PLEASE PROVIDE RELEVANT TECHNICAL DETAILS OR PRODUCT DEFINITION FOR SALES

L and new
e 50 conne

FEATURES & BENEFITS LISTUSING BULLET POINTS.

HOWTO SELL
LIST USING BULLET POINTS

COMPARATIVE ANALYSIS LISTUSING BULLET POINTS

COMPETITION | STRENGTHS WERKNESSES
ECT ALL THAT APPLY:

TARGET MARKETS

| amoseace

- ornse

. INDUSTRIAL

< space

« TEECOM

+ INSTRUMENTATION

o meDIcAL

TARGET AUDIENCE
+ woriowDEsaiEs

«| RePRESENTATIVES Additional Info ~ OFTIONAL CONTENT - PARAGRAPH OR BULLET ROINT FORMAT
+ DISTRIBUTORS

To0Ls

« i PRODUCTION

+ DATASHEETSAVAILABLE

+ ' NAVIGATOR AVAILABLE

o SAMPLES AVAILABLE

provide information and for designers to arrange the
content within the layout. The editable PDFs are easily
distributed, filled out and sent to the design team to
be formatted in a precise and consistent manner.

Applied

FIBER OPTIC
BACKSHELLS

Expanding adial's Fiber Opic backshels for EXPBI and EPXB2 provide
in Ind out of the box applications while offering ime, spa
b FEATURES & BENEFITS
3 WEIGHT & SPACE SAVING SECURE
Rz

COMPARATIVE ANALYSIS

-

HOWTO SELL




HANDOUT

Template Front

PRODUCT NAME

PRODUCT TAGLINE
EXAMPLE: “The Cost Efe

"PRODUCT PHOTO BELOW - ISOLATED ON WHITE
Provi g resolution PES,
orificio photo (3 potos mas)

(L)

Template Back

CONCEPTUAL INDUSTRY PHOTO
indicate whatindusiryor concet
e ep—

) AsROSPACE

© oerense

© mousTRAL

© seace

© TEcom

(0) INSTRUMENTATION
© menicAL

INSIDE BLUE BOX = HEADER PHOTO

ndustryor

TWO-SENTENCE SUMMARY OF PRODUC]
"PLEASE HIGHLIGHT TECHNICAL ADVANT?

T
TAGES OF PRODUCT
inthe netrumantation marketplace, Rl

GENERAL PRODUCT DESCRIPTION
PARAGRAZF OR BULLET POINT FORMAT

CONCEPTUAL INDUSTRY PHOTO

© aexospace
) oerense
© moustr:
() seace
@ reecom
() INSTRUMENTATION
@ meDicaL

SECONDARY PRODUCT PHOTO - ISOLATED ON WHITE
Providhigh resolutin PEG,
or ik photo (3 phoscs mas)

ONE-SENTENCE SELLING POINT
PLEASE DESCRI

EXAMPLE

IBE PRODUCT APPLICATION RENEFITS TO THE CUSTOMER

DETAILED PRODUCT DESCRIPTION
PARAGRAPH OR BULLET POINT FORMAT

FEATURES & BENEFITS
LIST USING BULLET POINTS

APPLICATIONS
LISTUSING BULLETPOINTS

Applied Front

10

4.
SECURED

Applied Back

BRAND APPLICATION

Designed for mojor telecom equipment manufacturers, the 4.3-10 Secured
series from Radiail provides piece of mind and o fool proof solution for field
installation of wireless telecam equipment

310 Secured series features a product enhancement to the receptacle

interface that systematically ensures 41-9.5 plugs are not inadvertent
mis-mated with 4.3-10 Secured receptacles in the field. Thus
to/the 4.3-10 Secured receptacie and the equi

reventing damage

ment being installed

Additions

s can be applied tothe 4.3-10 Sacursd =
1 0f the proper interface prior to inseailation

aliow

VISUAL REFERENCES COME IN TWO OPTIONS:

- Orar

collar ring integrated into &
* Bigck (U194 v) pratective cap with 4.3-

10 receptacie

Radialrs 4.3.10 Secured conn,
€OVET189 54 15 zeandard

tors are designed t be comp:

Radiall @ | seuscanoy

revent possible damege from inadvertenty
.5 plug during instllation.

PERFORMANCE CHARACTERISTICS:
requency range: DC to 6

+ Low intermodulation level <1 66dBc
* VSWR: 1.02 x F(GHz) maximum

* Meets IPE7 requirements

* RF power up to 500 W @2 GHz

ENVIRONMENTAL CHARACTERISTICS:

- Anti-corrosion

* Weatherproof plating

+ Contacts desigried for use in outdoor environments

*Optional plating avallable

The new HEPR (Harsh Environment Protective Plating by Radiall)
successfully meets ASTM B 117 &S0 21207 Method B 5 cycles; Raciall's
HEP2R plating can be utilized on the 4310 le superior
environmental protection. For additional information, please contact your
Radiall reprasentative.

FEATURES & BENEFITS APPLICATIONS

* IEC compatible with 4.3-10 * Base stations

+ Protection from accidental * RRU/RRH
mis-mating with 4.1-9,5 - Antennas

+ Poko-yoke design - Fiters

+ Cost effective sol
 Visual references (orange ring impers

and protective cop)  Distribution network equipiment
+ No effect on P/

* Couplers, splitters, surge arresters

performance

Radiall € | muruncnon

59



N
S GOt
o0° (087 Q¢ ol
S a® M@(x\‘ e
S
PR
25

HANDOUT & HOT SHEET

LAYOUT

Handouts and hot sheets serve as a focal point for introducing essential product information

to sales representatives and customers.

Sharing a standard grid system for communicating

key performance metrics, features, benefits and
applications, hot sheets and handouts not only provide
product information but also reinforce the Radiall brand.
Application imagery sits at the top of the grid, while

product imagery is seen to the left, encapsulated

in circular containment shapes. The foundation of the
grid system is the footer containing the brand lockup and
contact information.



PRODUCT NAME

PRODUCT TAGLINE

PRODUCT DESCRIPTION

FEATURES & BENEFITS

PRODUCT PHOTO(S)

COMPARATIVE ANALYSIS

ADDITIONAL INFO

HOW TO SELL

NOTES

SELF-LOCK

CONNECTORS

Designed to Reduce
Installation Time

HOW TO SELL

* Timesaving

* Secure

* Boeing qualified

* Dassault and Airbus qualified

TARGET MARKETS
* Aerospace

TARGET AUDIENCE
* Worldwide sales
* Representatives

TOOLS

* |n production

* Data sheets available
* Samples available

For support contact: info@radiall.com
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Radiall’s Self-Locking series is the sole existing, one-step connection solution avail
market. This new plug design saves installation time on-board the aircraft.

FEATURES & BENEFITS

* Self-Lock (no additional operation)

* Reduced minimum torque value

* Straight and Right-Angle plug TNC, SMA 2.9; other interfaces available upon request (N
* Altitude Immersion 116 mbar according to EIA-364-03C"

COMPARATIVE ANALYSIS

COMPETITION STRENGTHS WEAKNESSES
Times + Comprehensive range for Mil-Tech cable | = Not Self-Lock
+ Full lock = High price
- Weight
Phoenix + Full lock - Not original (copy of Times ¢
Logistics
TE + Full lock = Old M/A COM design
= Not Self-Lock
Additional Info

Threaded coupling connections can be problematic in high-vibration environment applic
For many years, this has been addressed by using lock-wire to secure coupling nuts. Lock-
is a labor-intensive process requiring special tooling and is associated with the potential ¢
of FOD (Foreign Object Debris). Utilizing Radiall’s Self-Locking connectors on your assemb
eliminates the need for lock-wiring, significantly reduces installation and maintenance tir
prevents lock-wire-related FOD. Radiall’s Self-Locking connectors also eliminate risk of inj
operators during locking wire manipulation.

O Note

1. Receptacle Caps (different versions available to suit specific requirements)

www.radiall.com
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BROCHURES
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Radiall brochures illustrate different subjects, but they all share the same grid system designed
to communicate technical details in an easily navigated format.

Cover imagery is always related to the subject of the
brochure and is seen in context with the brochure title
on a colored overlay. Acommon back panel anchors
each brochure with the logo, simplification tagline and
definition, as well as global contact information.

GLOBAL
PRESEMNLE

Inside each piece, product information, imagery and
technical details are charted relative to the grid system
for easy navigation. Further, larger blocks of information
are broken up with background shading to help the
viewer quickly differentiate key information.
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FINANCIAL REPORTS

Annual Report Cover

RAPPORT FINANCIER 2017

> & FALWE

L=
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Radiall e

Semi-annual Report Cover

v .
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INTERNAL & EXTERNAL REPORTS

A variety of internal and customer-facing documents, from financial reports to event-specific
materials, utilize a common visual language and similar grid system.

A spectrum of materials is anchored by common use
of colors, type, logo and tagline. Further, similar visual

techniques, such as colored overlays and iconography,

create continuity for pieces that are unrelated by

subject matter. This less rigid stylistic approach allows
for creativity and flexibility in addressing current and
future requirements. The visual synchronicity helps the
documents feel familiar, regardless of the content.
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COMMUNICATION PLAN

Communication Plan Cover Communication Plan Interior

A MISSION OF
ﬁ SIMPLIFICATION
RADIALL 2018 :
Communication
Recommendations @

SRR

— | ®

L] o
Most internal, event-specific documents do not follow content that becomes recognizable as the Radiall brand.
a template, as they are primarily created for isolated Other standard documents, such as the financial reports,
occasions. However, the similar grid systems, color follow a more specified template to promote readability

schemes and use of analogous photography generate and consistency.
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EMPLOYEE
BROCHURE
TEMPLATE

Both print and digital
formats allow Radiall
employees easy access
to essential information
related to company
initiatives or projects.

Linruiion:

&

even!



TEMPLATE PAGES

Interior Pages

UNE PLATEFORME QUI REPOND A MES ATTENTES!!

@ Des formations courtes!
@ Des contenus ludiques!

@ Un accés depuismon PC, mon
smartphone et ma tablette!

LES FORMATIONS QUE J'Al ENVIE DE SUIVRE

UNE QUESTION?
Je contacte équipe des Ambassadeurs.drices Digitaux.ales de mon site, ou
XX.XX X.XXX, mon.ma référent.e formation.

Notes:
1.D'prés les resultats de lenquete MyLearning réalisée en 2018

LES ETAPES DE L'APPEL A INTUITIONS

A septey, .
<, Yo OUVERTURE DE L’APPEL A INTUITIONS SUR

L'ENSEMBLE DES SITES FRANCE
Je prends connaissance des thématiques de Ioppel &
2200 intuitions et des questions posées au sein du Google Form.

sente, )
<% o PRESENTATION DU PROGRAMME SUR MON SITE
PAR LES ANIMATRICES

Je pose toutes mes questions pour faciliter ma participation

%1% o™ et me lancer.

Bau
=N ANNONCE DES PROJETS SELECTIONNES POUR LA

PHASE DE PITCH

Je recois un e-mail me confirmant si mon intuition est
e retenue. Le cas échéant, je participe - si je le souhite - & un
temps de préparation pour écrire et finaliser mon pitch.

o,
. PITCH DES INTUITIONS PRE-SELECTIONNEES
Je pitche devant un groupe de collaborateurs et
e collaboratrices mon intuition, ma motivation. Je donne tout !
fécer®™
SCTTN
ANNONCE DES INTUITIONS QUI ENTRERONT DANS
LE PROGRAMME D’ACCELERATION
comor®

vier )
>

LANCEMENT DE LA PREMIERE EDITION DU
PROGRAMME D'ACCELERATION !

Il te faudra environ 45 minutes pour soumettre ton intuition dans le Google Form. Tu
as bien évidemment plusieurs semaines devant to, toutefois, nattends pas le dernier

moment ! L'appel a intuitions sera clos le vendredi 22 octobre, & 18h.

BRAND APPLICATION

LES FONCTIONNALITES

Je modi fie mon profil, je consulte mes statistiques et je change la
languedela plateforme

Je retrouve tous les cours etles plans d'apprentissageauxquels je suis
inscrit.e.

JaccE!de a la bibliothlique de formations et je selectionne lescontenusqui
m'interessent

Si jai une question, je consulte la FAQ de Radiall Campus

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Ut eget luctusex.
Vivamus ut eros erat ..

LES INGREDIENTS DU PROGRAMME

+ Des méthodologies inspirées de I'entrepreneuriat pour comprendre les
besoins de sa cible, apprendre Iart du pitch, prototyper et tester sa solution

+ Une exploration de soi et de son potentiel d'innovation pour développer
sa posture d'intrapreneur et intrapreneuse tout en restant pleinement
connecté.e avec son équipe

* Une communauté de porteurs et porteuses d'intuitions, de mentors,
dintervenant.e.s externes pour décupler son énergie et garder sa motivation
dans la durée

+ Un temps dédié pour faire avancer sereinement son projet

* Un sponsor pour orienter et faciliter le passage des grands jalons, et s'assurer
que son projet va dans la bonne direction

CE PROGRAMME EST FAIT POUR TOI Sl...

+ Tues convaincu.e que le probléme que tu adresses requiert une solution
innovante

+ Tu as une intuition depuis plusieurs semaines, plusieurs mois (voire années !)
et n'attends qu'une chose : la partager

» Tu es curieux.se et ouvert.e a de nouvelles pédagogies et & de nouvelles
méthodes de travail

- Tues un.e Radiallien.ne engagé.e et tu as & coeur de porter haut n

LES CRITERES DE SELECTION

+ La pertinence du probléme au regard des thématiques de 'édition #1
+ Le caractére innovant de la solution envisagée

+ Lamotivation et I'engagement du porteur ou de la porteuse de projet

+ La disponibilité du porteur ou porteuse de projet au regard de son équipe

67
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ISOMETRIC ILLUSTRATIONS

lllustration expands the visual palette and provides Radiall with a unique, cordial
approach to communication.

[llustrations are used to communicate subject matter [llustration lends a different character to Radiall
specific to Radiall product applications or company materials and balances well with photographic imagery.
processes, procedures or policies. In instances where It provides a sense of good humor and congeniality,
stock photography is unable to capture the essence or which complements text-heavy documents, such as the

detail required, isometric illustration is used. Code of Conduct.

0TI
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CATALOGS

Radiall catalogs illustrate different product groups, but they all share the same grid system
designed to communicate product details in a simple, easy-to-read format.

Cover imagery displays the icon related to the product Inside each book, product information is organized
group represented in the catalog and is seen in context by series and is supported with imagery and technical
with the catalog title. A universal back panel anchors details relative to each product. Further, the book
each catalog with the logo, simplification tagline and has rigid section dividers to assist users in locating
definition, as well as global contact information. information quickly.
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Section 1 Table of Contents
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Disconnect Applications
Rack and Panel Application:
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1-8

Electrical Characteristic

Mechanical Characteristic

Technical Characteristics for Rack & Panel Connectors
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EPX® Insert Arrangements

CONTACTS

Signal & Power Crimp Contacts
Oversized and Reduced Crimp Barrel Contact:

Coaxial Crimp Contact:

Twinax and Triax Crimp Contacts

Quadrax & BMA crimp contact
LuxCis® Fiber Optic Contact:

Signal PC Tail Contacts

Quadrax Size 8 PC Tail Contact:
Filler Plugs and Sealing Plugs

Contacts for GbE Link Focu

SIMPLIFICATION IS OUR INNOVATON

PAGE SEQUENCE

The interior catalog pages
have been structured following
specific paragraph styles that
correspond to the table of
contents. Gray bars on the side
of each page indicate which
section the pages are in.

Radiall?

1-8 EPX SERIES

Technical Characreristicy

ELECTRICAL CHAI
Electrical characterist
EN3155-077.
CONTACTS
conTact
22
20{
1
16
124
8
5
GROUND BLOCK CON
Contacttog

Contact to moun

DIELECTRIC WITHSTA
EN2591-207 EIA 35&—!
Leve)

Sealel

50,0001

m,nuni

INSULATION RESISTA
EN2591-206 EIA 364-2

Notes

11410 116 Interior Pages

INTRODUCTION | 1-3
Introduction

Radiall is recognized in the Aerospace and Defense industries for offering one of the broadest innovative product
portfolios for connector interconnect selutions. The benefit of our experience with ARINC connectors permits Radiall
to provide customers with a strong and global solution.

The EPX® series offers a wide range of solutions based on two insert sizes with a |arge variety of shells and contacts.
This product range provides an excellent trade-off between the number of available contacts and the space used. The
EPX®@ series is completely modular and expandable.

The EPX® series connectors are standardized by the EN4644 European standard.

A high density solution compared to circular connectors:

« Slim shell design with high contact density

= Stackable shells do not require additional space for locking and unlocking the connectors.

r ~ secsz -
]

EPXB 38999

5 shels #2 with 2748 Cts 4 shells #23 with 100 Cts

* Total Cts- 480 = Total Cts: 400

« Totol surfoce: 96.90 9180 =8895.42 mm?  + Total surface: 96,00 * 9600 = 9216 mm*
Gives 18.53 mmé/eontact Gives 2304 mm?/contact

L s e <

e
o

A cost saving and user-friendly solution:

= Inserts can be wired in the workshop and later installed in the shelis

+ A commeon panel cut-out simplifies the connector installation

= Inserts can be easily installed and removed from the shell

« Inserts and shells are keyed to prevent mis-mating

» Standard Mil spec tools for contact crimping and contact insertion/extraction
* Field replaceable sub-assembites

= Vibration resistant self-locking threads

A modular concept with a large variety of options:

+ Shell can accommodate a wide variety of inserts for signal. power. coax, data bus, fiber optic and high frequency
BMA contacts

= Optional ground blocks (to meet the FAA HIRF requirements)

+ Pin and socket inserts can be installed in either plug or receptacle shells (pin contacts are always fitted in the pin
insert)

EPX* a versatile solution available in two different versions:
* Aluminium
* Composite

Radiall¢¢

SIMPLIFICATION IS OUR INNOVATON Visit www.radiall.com for more information

e

1. Size 5 contacts ara ot port of SAE AS 39029 (MiL-G.39029 type A). They are qualfied by Radiali to 80 Amps.

Visit www.radiall.com for more information

SIMPLIFICATION IS OUR INNQVATON

Radiall 98
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SIMPLIFICATION IS OUR INNOVATION
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PRODUCT & MARKET POSTERS

Posters are used internally to communicate topical messaging to team members and
externally in trade show settings. They provide an outlet for creativity while staying within
the bounds of the Radiall brand identity.

Posters vary visually more than other communication Posters are often designed with specific

formats used for Radiall. They don’t use a conventional communication requirements unique to their

grid system or visual theme. However, these larger scale individual purpose. Headline visibility, overall
pieces may share the colors, typefaces, iconography, readability and logo prominence are, nevertheless,

branding and taglines used in other Radiall messaging. vital components to all posters.

-
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Movement

ZERS"INJURIES

DOES NOT HAPPEN BY ACCIDENT

WE MAKE UP 3,500 EMPLOYEES MOVING THROUGH OUR FACILITIES DAILY

WATCH YOUR STEP

ity e i b e ks

| AVOID STAIRS WHEN NECESSARY.

OUR GOAL

Zero workplace accidents

Radiall &

Ergonomics

ZERS,INJURIES

DOES NOT HAPPEN BY ACCIDENT

WE CARRY AN AVERAGE OF 2,000 KG IN MATERIALS THROUGH RADIALL DAILY

REFERENCE YOUR TRAINING

OUR GOAL

Zero workplace accidents

Radiall &

Chemical

ZERS-INJURIES

DOES NOT HAPPEN BY ACCIDENT

WE WORK WITH OVER 1,000 CHEMICAL SUBSTANCES EVERY DAY

| READ THE LABE

SHECK COMPATIBILITY

o bee s i (e g

OUR GOAL

Zero workplace accidents

Radiall9¢

ZEEKS:INJURIES

DOES NOT HAPPEN BY ACCIDENT

/2 OF US DO JOBS WHERE WE WEAR PROTECTIVE EQUIPMENT DAILY

USE CORRECT EQUIPMENT

REQUEST CORRECT EQUIPMENT
100 i oty
e e 4

I DON'T TAKE SHORTCUTS

OUR GOAL

Zero workplace accidents

Radiall &
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HEALTH & SAFETY
POSTERS

Radiall has a goal of zero workplace accidents.

These posters are used to educate and remind employees
of safety protocols.

DOES NOT HAPPEN
BY ACCIDENT

OUR GOAL

Zero workplace accidents

Radiall 96
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PURPOSE
POSTERS

A community united
by purpose

These posters share what
the company’s purpose
means to employees.
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HEALTHY TOGETHER

Become an Ambassador!

Involving employees in the themes of health and well-being at
work is the objective of this international program.

Interested in these topics? Become an ambassador
and develop initatives related to health and well-
being by contacting the HR or HSE department

|

Radiall &Co

STAY CONNECT!

VISIT RADIALL & CO.

Projects

[interview] Google Modules:
igital Passport Reconvenes

rronie

[Talent] Gérald Tredan,
Home Brewer

MARKETS & pRODUCTS

European Microwave
Week 2019

Surmacyof the e

AU PROGRAMME :

Les cloisons des bureaux de la Direction seront remplacées,
un mur mobile sera installé dans lespace détente afin de
pouvoir continuer dutiiser le coin convivialité durant les
réunions et des prises électriques seront ajoutées dans

les salles de réunion. Le temps des travaux, quelques
désagréments sont & prévorr
Du 10uillet au 18 a0t la salle Marconi sera i
etle passage cté Direction sera condamné
+ Le 17 et 18 uillet ainsi que du 11 au 15 septembre,
Tespace détente sera fermé.

] | 60

STAY CONNECTED

VISIT RADIALL & CO.

& X

ATELIER 2TONNES

Dés maintenant a Radiall !

wre en équipe, pour un

fons  mener af

Celuici permet de
réduire votre empreinte carbon

uelle et c

Managers, rapprochez vous des Ambassadeu
Ambassacrices de la Transformation pour

Radiall &Co

STAY CONNECTED

VISIT RADIALL & CO.

[Interview] Google Modules: Digital
Passport Reconvenes

[Talent] Gérald Tredan, Home
Brewer

VTl

European Microwave Week 2019
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INTERNATIONAL
WOMEN'S DAY

Let's celebrate the International
‘Women's Day around the theme:
“Understanding gender bias”.

Wednesday, March 8th, 2023

INTERNAL
POSTERS

Inside Radiall poster are used to promote
events and group news or to promote
recent content published on Radiall&Co.

PARTICIPATE IN
LEARNING WEEK

Posters are displayed in high visibility
| areas within the site to keep all
ey employees informed.

compiiance with export:
~ Learning thanks to Emat

Regiter for the werkshops you are
Inarested i via thelnk sent o your email.

* Reviewing the Learning Week plan

DIGITAL CLEAN
UP WEEK

Your Digital Ambassadors offer you
a digital 55 workshop in order to
participate in the reduction of the
company’s carbon impact.

From March 13th to 17th 2023
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2017 Holiday Card

PROMOTIONAL COLLATERAL

From magazine advertisements to holiday cards, Radiall relies on an assortment of
promotional materials to extend the company’s reach to external audiences.

Promotional pieces vary widely in size, form and tagline. Promotional pieces are often designed with
objective. They don't necessarily have a standard grid specific communication requirements unique to their
system or visual theme. These pieces, however, all share individual purpose.

common colors, type, iconography branding and the

81
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SPECIALTY ITEMS & ATTIRE

As with most organizations, Radiall takes pride in its brand and utilizes apparel and other
specialty items to promote the brand and give it greater visibility.

Specialty items vary widely and in most cases come These items are often times created for special events
with existing parameters for brand application and occasions, and are shared internally and externally
and production. The placement of the Radiall logo, to promote Radiall pride. When worn or used outside
iconography and tagline requires careful consideration of the workplace, specialty products can bolster brand
to ensure that brand standards are upheld and brand recognition and awareness.

elements are not compromised.

Radiall #*




Calendar Interior

Calendar Interior

BRAND APPLICATION

Fidget Spinner

5O
e

Calendar Cover

ITEM DESIGN
Depending on the product, specialty items

should adhere to the format of existing Radiall
collateral to establish consistency. In isolated

cases, such as the fidget spinner, item design
will be dependent on the size, shape and
material of the product. In these instances,

the design should reflect Radiall standards
concerning color, typography and iconography.

83
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CAMPAIGNS

Campaigns allow Radiall to carry specific
themes and messaging across many
mediums.

The goal of Radiall campaigns is to drive a meaningful
message to all parties involved in a way that promotes
company pride. Campaign designs should, therefore,
be built upon an impactful strategy and encourage
engagement.

Each campaign requires independence regarding
design, but it must also fit within the Radiall brand
family. Design concepts must meet the objectives of the
campaign and relate to Radiall through common colors,
stylistic symbolism or visuals.
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GLOBAL WIRELESS N * -4 of? Radiall 9€
COMMUNICATION e * =
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Simplifying connectivity from
you to me & everyone between
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Radiall &

LOCKUP OPTIONS
Side by Side There are three options
for logo lockups when
collaborating with
another company. In
® " ™ % = . each variation, the logos
Rddlq" 6 Bl_lnk are separated by a thin
vertical or horizontal
stroke. The logos should
be similar in scale and
color.

s \ = This should be done in a
Rlea" @ ‘ @ Bhnk way that follows Radiall
logo guidelines (pages
19-23).

Stacked Icons Only

Radiall e P/ %
2 Blink



PARTNERSHIPS

BRAND APPLICATION | 87

When collaborating, co-branding is a visual represenation of
the relationship between Radiall and another company.

COLLABORATOR LOGO USE

When the logos are not locked up, the Radiall logo
should be set apart hierarchically. The accompanying
logo should either be smaller or grayscale or both.

Collaborator logo
in color

If this does not meet the collaborating company’s
guidelines, the logo should be used elsewhere or not
be used.

Collaborator logo
in grayscale

RODC®
- oNERACHY
2022

SISCAN
SMPLITICATION 5 OUR NS
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TRADE SHOW
BOOTH DESIGN

-

Radiallg¢

SIMPLIFICATIO

IS OUR INNOVATION
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Radiall ¢

INTERSTELLAR
INTERCONNECT

INVOLVED IN OVER 300 SATELLITE PROGRAMS, RADIALL
IS THE PREFERRED CHOICE WHEN QUALITY, RELIABILITY,

AND PERFORMANCE ARE MISSION CRITICAL

Radiall ¢

Exhibition design should
be carefully considered
to build brand equity,
make a strong visual
impact and speak to a
specific target audience
or market. In a trade
show environment where
attendees are flooded
with visual clutter, it is
essential for Radiall to
project a clean, simple,
straightforward and
easy-to-understand
message.

All materials for an
exhibit should work

together. Large booth
S|MPLIFICATION graphics and posters set

IS OUR INN

OVATION the mood and the tone
for the environment
while communicating

a singular concept.
Smaller materials, such as
handouts and brochures,
can provide more
detailed information and
product specifications.
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SHOWROOMS

Designing for environments requires that the appropriate messaging is conveyed and that the
proper mood is established, given the use of the space.

Radiall's showrooms and lobbies are anchored by
common elements such as logos, tagline, colors and
symbols. However, they also illustrate the company’s
geographic scope, product range and industry
impact. The goal of each installation is to establish an
airy and open environment, coupled with informative

L H“

(I HASTORE

DINHOVATIONS. e

and visually impactful graphics that do not overpower
the space. When applicable, showrooms should utilize
the geographic timeline (pictured below), common paint
colors and metallic interior design elements as described
on the facing page.




CONFERENCE ROOM

Meeting spaces should institute frosted
glass incorporating the Radiall swoosh,
an aluminum TV wall and the Radiall
blue paint color, as applicable.

Radiall Blue

PRODUCT WALL

“Glamour shots” of Radiall
products can create an appealing
collage on showroom walls. These
collages highlight the product
families Radiall has to offer.

ALUMINUM RECEPTION DESK

Sleek, modern reception desks should
greet all visitors who come to Radiall
facilities. The iconic swoosh can be
implemented on the back wall behind
the desk in shades of Radiall blue.

BRAND APPLICATION
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DEFENSE

RADIALL

FACILITIES

Workplace graphics are designed
to engage employees with inspiring
and visually impactful messaging.

Radiall's showrooms and lobbies are
anchored by common elements such as
the logo, tagline and geographical timeline.
They also include market icons and a look
at our global product range. The goal of
each installation is to establish an airy

and open environment, coupled with
informative and visually impactful graphics
that do not overpower the space.

When applicable, showrooms should utilize
common paint colors and metallic interior
design elements as described on the

facing page.
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MARKETING VIDEOS

Videos are used to introduce products to the market, illustrate manufacturing capabilities and

express the company culture.

All product videos use colors and typefaces that are
commonly used in other Radiall messaging, along
with the company'’s logo and tagline. Furthermore,
they use similar visual techniques such as rotations,
cuts, transitions and zooms to create continuity
across a range of products. This continuum
reinforces Radiall brand perceptions and builds

market recognition. Radiall videos serve as an
information resource for those looking to learn
more about Radiall history, the company culture

and environmental activities or simply to discover
product solutions. Therefore, it is essential for each
video to be a strong representation of the brand and
the Radiall identity.



BRAND APPLICATION 95

PLASTIC CAP
MARKED “4.3-10"

THE PROBLEM

4.3-10 JACK IS DAMAGED
COSTING TIME & MONEY
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Y
Behind the scenes

of the Explorers
program...

, Gaélié Grosseg;/f//;%’; ‘

;‘\ Explorer - L'lsle d'Abeau =

~\Withithe ExbL,or
= elaborat’e and
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INTERNAL VIDEOS

Videos are the perfect format to highlight a project or initiative via interview.

These internal videos are shared on Radiall&Co, either on the News section or
inside a community. They are created by the Internal Communication department
and are strictly for internal use only.

INSIDE

MacBook Pro
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POWERPOINT PRESENTATIONS

Few branded materials are used more frequently than the familiar presentation deck.

Templates are designed to provide consistent brand along with the company logo. The deck includes cover
support to presentations, both internally and externally. slides, as well as multiple content slides. Users should
Avariety of templates is provided to meet users’ needs. not alter the template and should only use the fonts and
These templates incorporate similar colors, typefaces visuals from the approved presentation template within
and iconography used in other Radiall messaging, their presentations.

ooooooooooooooooo
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Title Here Title Here

\
Radiall @ | SIS

+ Sample Text
Title Here Title Here

+ Sample Text

+ Sample Text + Sample Text

+ Sample Text « Sample Text
+ Sample Text SamplaText
Sample Text + Sample Text
RF CABLE ASSEMBLIES
conkoeNTiAL | 1617 | pages Radiall (‘ CONIDENTIAL | 81647 | Pages

Title Here = )
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BOMBARDIER NIOIIA  Honeywell useascnwans Gulfstream

MICROWAVE CONNECTORS
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wsioe] | 9

FLASH SCREENS

Flash helps guide employees’ daily activities and provide corporate and local updates. This tool
allows all employees to keep up-to-date with Radiall news in a short and concise way.

There are between one and five screens in each facility, located in strategic places like break rooms, cafeterias, etc.
The Flash loop is updated every Monday by the local Internal Communication Correspondent.



BRAND APPLICATION | 101

BASIC LAYOUT
The following are components of every slide.

LEVELS
Icon and descriptor to indicate “local”
or “corporate” communication.

© LocAL

This is on the right of every
slide template, allowing for more
natural transition animations.

@ CORPORATE

CORPORATE
Commitments

THE END!

On November 28th, the members
of the strategic governance met
with the Explorers for a time of

celebration of the first edition of
the Explorers program. This allowed
us to look back on the highlights
and celebrate the end of this
program for 2022!

CONTENT
All Flash are created with a title, a
subtile and a short paragraph.

headline

o

headline

Subheod if needed

@ comporate
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wsioe] | 9

FLASH SCREENS

Flash helps guide employees’ daily activities and provide corporate and local updates. This tool
allows all employees to keep up-to-date with Radiall news in a short and concise way.

There are between one and five screens in each facility, located in strategic places like break rooms, cafeterias, etc.
The Flash loop is updated every Monday by the local Internal Communication Correspondent.
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BASIC LAYOUT
The following are components of every slide.

LEVELS
Icon and descriptor to indicate “local”
or “corporate” communication.

© LocAL

This is on the right of every
slide template, allowing for more
natural transition animations.

@ CORPORATE

CORPORATE
Commitments

THE END!

The Explorers Program

On November 28th, the members
of the strategic governance met
with the Explorers for a time of

celebration of the first edition of
the Explorers program. This allowed
us to look back on the highlights
and celebrate the end of this
program for 2022!

CONTENT
All Flash are created with a title, a

subtile and a short paragraph.

iNsioe

p@ CORPORATE
R Commitments

Fheroe oF o Reducing our environmental impact it NOTRE LIVRET
purpose: Innovation :oog of our en;ir:n;r;:(aL andfsucile!al thp:n is de::mimd atthe irodr:._x:; : : £ DoRASE The Sustainability Report
jesign stage. Radiall has therefore launched an eco-design approach, which aims
to question the entire life cycle of a product from the moment it is designed (from aantl o0 | /| T!:‘EF’ES““ “f;:!EbGJ*L‘L::' between
the extraction of the raw materials necessary for its manufacture, to its recycling > the Finance, HSE ane eams,
when possible, via its manufacture, its delivery to the end customer and its use) in the sustainability Report combines
order to limit its impact on the environment. Want to know more? Find all the < the non-financial performance
information you need in the infographic available in the "News" category of declaration and the Radiall CSR booklet.
“"";;:’5’03""" Radiall&Co. It highlights the commitments in line

with the four themes of the company's

i - @ YEARS OF RADIALL AS SEEN BY : purpose. The Sustainability Report will
warketng e producs | S THE CLIENTS AND PARTNERS be available in Radiall&.Co's ibrary.

‘estimony of Kim Topping (President of Astonics)
Astonics has been a Distribution Partner with Radiall for 2 eam effort at Radiall
is the reason for your success and ours, from C
Engineers, all who provide the tools and service w
You on your 70Th Anniversary, what an enorm
Topping's full testimony on Wednesday, October 12 in th

corpoRaTE
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@ Safari File Edit View History Window Help = [ 44%[4F Mon9:57AM Q =

= —
ece < i8] radiall.com i

¥
RleG" "' PRODUCTS INDUSTRIES RESOURCES MEDIA ABOUT CAREERS CONTACT

FINDING CONNECTIONS

ICt, documentation or
ck them out below.

Product Finder Document Library Distributor Inventory

Radiall e PRODUCTS

PRODUCTS  INDUSTRIES  RESOURCES  MEDIA  ABOUT  CAREERS

conTAcT

WEBSITE

The website is the centerpiece of the corporate marketing strategy and is accessed by
customers more than any other medium. It is frequently updated to reflect the most
up-to-date design standards.

The Radiall corporate website is a complex and content- as well as direct contact information to help

rich platform that serves the needs of potential engineers make timely decisions.

customers, distributors and existing customers, as well

as employees. Content is structured along an organized The website uses brand elements such as imagery,
grid system to make navigation and access to product logos, color, type and iconography to create an online
information fast and intuitive. The Radiall website offers experience unique to Radiall, but also distinctly in line

extensive corporate, product and industry information, with the brand standards and objectives.



v
Radiall{@  erobucrs  INDUSTRIES  RESOURCES ~ MEDIA  ABOUT  CAREERS  CONTACT
Vome , | industies »  Medkal » | Disgrosicimaging

DIAGNOSTIC IMAGING

Diagnostic accuracy of MRI (Magnetic Resonance Imaging) equipment rely on
excellent image quality. Images are generated from the HF magnetic signal

transmitted via coaxial links from the patient coils to the MR system. Radiall has
been a pioneer in the manufacturing of high quality ron magnetic coaxial
connectors. With the lowest level of magnetic susceptibility, Radiall connect
guarantee error free signal transmission, resulting in high resolution images.

rs

o Series -
High Voltage Connectors

High Power & Antenna Connectors

Non Magnetic Con

&

+ STEMAP. ©2018 Radlall. Al ights reserved. | Terms & Conditions | Legal Privacy.

Radiall Proudly Accepts the

WUHAN FINGU ELECTRONICS 2016 BEST COORDINATION AWARD

Smpifcaton s Our tmovetion

AWARDS AND RECOGNITION
Since 1952, we have been enabling the future and collaborating with our customers to succeed. We have developed an award

winning reputation and established strong relationships with our customers by providing innovative solutions.

¢ ¢

7C 9

AmBUS BOEING ceLesTica
DEFENSE
Radiall has contributed to the defense industry, product solutions for a military and defense

applications. By understanding the importance of reliability in the defense industry, we are able to offer a complete range of
product solutions including, hand held and man pack radios, low power base stations and other technologies in support of the
battiefield

g0e0ceECcoa00

.

s rHTERS [T —
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p
Radiall’i@  rrovucts iNDusTRIES  RESOURCES MEDIA ABOUTUS CAREERS CONTACT

Home » industries »  Aerospace

AEROSPACE

As aleading supplier in the aerospace industry, Radiall has gained a

strong reputation for offering high quality int

onnect products

and innovative solutions suitable for har

h conditions and

environments.

Simpification s Our Innovation

THE POWER OF SIMPLIFICATION

We design end-to-end interconnect solutions for aerospace applicati
sensors and more. Our team of expert engineers located around the globe enables us to locally support

aerospace manuf

ns, including avionics, power dist

P
Radiall’@  rrooucts NDUSTRIES RESOURCES MEDIA ABOUTUS CAREERS CONTACT

Home » Media » Insights »  Micro-miniature Locking Connector: SMPM-LOCK

Micro-Miniature Locking
MPM Conneclor

DESIGNED TO ANSWER CUSTOMER DEMANDS FOR SMALL
CONNECTORS THAT PROVIDE SECURITY AND PERFORMANCE

MICRO-MINIATURE LOCKING CONNECTOR: SMPM-LOCK

OUR VALUES

The following values guide our actions each and every day.

GROW TOGETHER BE GENUINE
Vithcurteams and o foster mutl
the word round s wustandgrowth

0

3,000+ EMPLOYEES

Made up of 46% women and 54%

Meet our Governance

Searchinsights 3

CATEGORIES -
Announcements

Back to Basics

SR
insights

Our Company
Products
Technology

Tradeshows
ARCHIVE v

POPULAR POSTS -

0060

LATEST TWEETS

MAKE IT SIMPLE DARE TO BE AUDACIOUS
To acceerate nnovaton Tomole adiference
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PRODUCT BANNERS

Homepage product banners are the first thing visitors to the Radiall website see. Ultimately,
these banners are navigation devices that are concise and to the point, directing visitors to the
information they seek.

Product banners should be consistent and follow a and use inset product photos, since the majority of
common pattern so that website visitors can easily the image library is better suited to be seen on a white
understand the purpose and message in an instant. background. Headlines should have the product name
We generally use a pre-established conceptual graphic or series name in bold with a subtle pattern in the
pattern that complements brand colors for the banners background for visual interest.

& radiall.com

¥
qulall "‘ PRODUCTS INDUSTRIES RESOURCES MEDIA ABOUT CAREERS CONTACT

MPX SERIES

Bringing high de
the civil and mili

Product Finder Document Library Distributor Inventory

PRODUCTS
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PRODUCT BANNER EXAMPLES

INTRODUCING Q-MTITAN™

A high density solution designed to fit standard quadrax cavity.

MPX SERIES

Bringing high density and robustness together to answer
the civil and military aerospace market's needs

INTRODUCING Q-MTITAN™

A high density solution designed to fit standard quadrax cavity.

MPX SERIES

Bringing high density and robustness together to answer
the civil and military aerospace market's needs.

INTRODUCING Q-MTITAN™

A high density solution designed to fit standard quadrax cavity.

MPX SERIES

Bringing high density and robustness together to answer

INTRODUCING Q-MTITAN™

A high density solution designed to fit standard quadrax cavity.
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RADIALL&CO COMPONENTS

Radiall&Co is our digital workplace, which acts as both an intranet and social network.
Radiall&Co has news articles, infographics, videos and podcasts shared by the Internal
Communication team on the News section as well as the communities where employees can
share their own content.

Radiall &Co

Gold is a strategic metal whose use is essential for the electronics market and the connectors sector.
But its carbon footprint, linked to the processes required to mine it, is very large. With the ambition
of il ining il i i ever more of the i Radiall is switching its
procurement to recycled gold. Insight with Gérald Tredan, Head of Special Processes R&T.

Gold’s place in Radiall's carbon impact

At Radiall, gold is mainly used for piating. When deposited on electrical contacts it makes it possible to
guarantee a better product signal quality owing to its excellent electrical properties, very good chemical
inertia (corrosion resistance) and a good tribological performance (resistance to wear). Indispensable,
therefore, for ensuring good connections.

Lorem jpsum dolor sit amet, consectetur adipiscing elit. Maecenas porta, justo eu dictum blan-
dit. sapien lorem hendrerit ex, eget porta nisi ex a tortor. Donec efficitur turpis tartor, a laoreet
turpis faucibus non. Curabitur eget eleifend nibh. Fusce vitae dapibus diam. Nullam ultrices
pulvinar dui eu fringilla. Nullam interdum dictum auctor. In nec porttitor dui. Nulla ac nulla eget
risus vehicula tristique. Aliquam luctus erat elit, at finibus ante facilisis quis. Phasellus felis

tellus, tristique a lorem ac,

1,083 64% 86.6%

SURVEY FOUND TRAINING. FAVOR FUTURE
RESPONDENTS INTERESTING TRAINING.

Lorem ipsum dolor sit amet, consecte dipiscing elt. Maecenas porta, justo eu dictum.
o ortor. Donec effict

it

24 MILLION
CONNECTORS SOLD TO ZTE IN 2018




FORMAT ICONS

These icons are used to identify the format
of the content shared on the News section
of Radiall&Co.

Video Insight

v
®

Podcast Press

e

Picture Interview

COMMUNITIES BANNERS

These banners are used in all the
communities - except for the site
communities - by community managers.
They help identify the theme and highlight
the content shared by the community
managers, among all the other content
shared by employees.

T'S UPTO YOU
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SITE COMMUNITIES BANNERS

These are used in all the site communities to identify both
the theme and the voice of HR and Internal Communication
Correspondents.

Let's Talk About [

CORPORATE COMMUNICATIONS

Let's Talk About

INDUSTRIAL OPERATIONS

Let's Talk About

INFORMATION SYSTEMS

Let's Talk About .
| HUMAN RESOURCES §

Let's Talk About

BUILDING & MAINTENANCE

Let's Talk About

+ STRATEGY

Let's Talk About

COMMITMENTS

Let's Talk about (RS

MARKET & PRODUCTS
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UNDERSTANDING OUR PRODUCT APPLICATIONS INSIDE JC

QUARTZ

New Micro Switch

DESIGNED PRODUCTION LOCATION

in 2017

25,000
Connectors

/ month @

Chateau-Renault
22-44
People - with 2
in production

HOW IT WORKS

Quartz is our new micro-switch that features an SPDT [Single Pole, Double Throw] configuration, making it
possible to direct a high-frequency signal through a printed circuit instead of through connectors. It uses
Surface-Mount Technology (SMT), which means it can be brazed (soldering with fusible alloy) onto the customer's
circuit. It can also be mounted automatically by robots, making integration easier than with a standard switch.

We designed several variants of the switch in order to meet our customers’ needs. Firstly, various frequencies are
available: 8, 18 and 26.5 GHz. Several command modes can also be proposed to our customers who have the
choice between a monostable motor (DC power supply) or a bistable motor (electric pulses). Additionally, they
can command a printed circuit equipped with a micro-switch mounted on connectors. Customers use it to test
their equipment before deploying it, known as the “test fixture.” Then they buy our micro-switch and braze it onto
their circuits.

The high-frequency signal enters
: via the common channel
Channel 1 Channel 2
The micro-switch sends the signal
either to Channel 1 or to Channel 2

No signal leaves via the channel that
is not commanded by the micro-
switch. The channel is said

to be isolated

An electric current powers one

of the two windings inside the
micro-switch in order to close the
desired channel

Common Channel The signal leaves via the channel
commanded by the micro-switch




HOW IT SIMPLIFIES

Our customers have a growing number of applications that need high frequencies. The design of the old
micro-switch, the Slim Line, limited this rise in frequency. The Design Office teams have therefore developed a
new model functioning at frequencies as high as 26.5 GHz. The SMT micro-switches are easier to integrate into
our customers' equipment than coaxial switches, and they also take up less space. This allows for smaller
equipment, or more of our products in each piece of equipment.

The relayed frequency has been
multiplied more than three times
compared to the old version

Micro-switches

MARKET LANDSCAPE

=

MAIN APPLICATIONS MAIN CUSTOMERS COMPETITORS
« Tower-mounted amplifiers * Richardson « Lorem Ipsum
* Remote radio units * Mouser Electronics

* Base transceiver stations

INFOGRAPHICS

Infographics are a visual communication tool that makes different topics more
understandable by making them lively. They make it easier for employees
to understand Radiall's commitments, activities and products.

Infographics are published regularly on the News section of Radiall&Co by the Internal
Communications Corporate team to understand certain applications of our products or projects.
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FULL COLOR LOGO p
The Radiall Campus logo ‘ s
symbolizes continued

learning, growth and
development. The colors Q

of the leaves represent Q “
the different industries

Radiall serves.
\ Q

RADIALL
CAMPUS LOGO

Radiall Campus is a free, online platform that is accessible

to all employees. Employees can participate in self-guided
courses on Radiall Campus to learn new skills and build upon
Skills they already possess.
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One-color logo (positive)

The positive
one-color
logo can be
used on light,
high-contrast
backgrounds.

One-color logo (negative)

The negative
one-color
logo can be
used on dark,
high-contrast
backgrounds.
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RADIALL
CAMPUS

Radiall Campus is an digital
learning platform available
to employees to access
e-learning courses or ILT
(Instructor-Lead Training).
The platform is accessible
through Radiall&Co and
offers a library of short
interactive training sessions.

EXPLORE THE CATALOG ’. EXPLORE THE CATALOG \ \

Learn with Us!

piER =& J
B — elp? K
5 -

on of Radiall Campus! 4
Lk & J.
e

My Courses & Learning Plans
All

My Community
cial and share with Radiall Campus

e ent
FIND OUT MORE FIND OUT MORE

Need Help?

Get access to the Help section of Radiall Campus!

GET ACCESS TO THE HELP SECTION
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Thumbnails
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In today’s world, B2B buyers are very selective and will only work
with vendors they can trust. A strong professional brand shows

that Radiall is an active participant within its industry, which

leads to more inquiries from prospects.'”

SOCIAL MEDIA

Simplification should carry over
into all aspects of the Radiall brand,
including the treatment of social
media posts.

Content should be pertinent, timely
and a bit provocative to inspire a
reaction. The good news is that
Radiall is in an industry where
competitors are still learning about
social media, so there’s a lot of room
for success. To get started on social
networks, engage with readers like

1. Social Media Strategy Proposal 2018 p.33

you understand who they are and
the daily challenges they face.

Marketing is about shaping people’s

perceptions about a brand. The goal

is not just to get people to recognize

the Radiall name but also to think of

the company in terms of the benefits
we bring to the market.

Social media is an excellent tool
to build the Radiall brand. 77% of
brand conversations on social media

are people looking for advice,
information or help, so establishing
expertise is key:

* Provide value with information and
resources relevant to the audience

+ Always refer to the Radiall brand

« Participate in forums as
“a leader in the community”—be
sure to follow the rules and avoid
overt self-promotion




HOW TO WIN FRIENDS & INFLUENCE PEOPLE

Dale Carnegie's book How to Win Friends and
Influence People is just as relevant today as when it
was published in 1936. In it, Mr. Carnegie points to
several key elements that should be applied to any
good social media post or campaign.

Sample Calendar

TITLE TYPE LINK DATE
DesignCon Invit I

eaigntaninviia | image https://www.radiall.com/trade 1/15/2018
http://www.designcon.com, 1/10/2018

DesignCon Reca Image
e s E https://www.radiall.com/trade 1/15/2018
http://www.designcon.com, 1/10/2018

Valentine's Da Image
v € https://www.radiall.com/trade 1/15/2018
http://www.designcon.com, 1/10/2018
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} 1. Be positive (posts should not criticize, condemn
or complain).

2. Become genuinely interested in other people.
Encourage dialogue, comments and input that you
can learn from and possibly employ in future posts.

3. Post concerning readers’ interests. Make them feel
important—and do it sincerely.

Industry

Radiall’s perspective on the news, trends
and predictions for the future within the
various industries the company serves. Both
original content and reposted content. This
is good, solid information everyone benefits
from. This should be about 80% of content
on LinkedIn.

Organization

Embodied in the vision and ethos of the
company, this is where Radiall talks about
its culture, talent development, awards, etc.
This may be perceived as self-serving—make
every effort not to sound boastful, and limit
these posts to approximately 15%.

Product

Centered on being the best solution for
Radiall’s customers, this segment includes
product announcements, product launches,
how-to’s, best practices and strategy. This is
the most promotional of any post category,
so limit these posts to just 5%.

TIME NETWORK OBJECTIVE METRIC GOAL ALT. METRIC
LinkedIn |
. Lead Generation  # of Leads 0.30%
Twitter
Shares
9:30 AM ConstantContact .
Attendance Attendance 150 Visits
3:30 PM Tradeshow Page
Linkedin .
) Lead Generation  # of Leads 0.30%
Twitter
Shares
9:30 AM ConstantContact .
Attendance Attendance 150 Visits
3:30 PM | Tradeshow Page
Linkedin .
) Lead Generation  # of Leads 0.30%
Twitter
Shares
9:30 AM ConstantContact .
Attendance Attendance 150 Visits

3:30 PM  Tradeshow Page
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SIMPLE LAYOUT

Linked|in is considered the “thought leadership” platform. Therefore,
concentrate on sharing ideas about how our audiences could be

more effective as it relates to business, not simply engineering.
Roughly 80% of Radiall’s social media engagement should be about
the industry, problem solving and future business opportunities, and
only 20% should be about promoting the company.

« Communicate with business
decision-makers

* Share leadership content that
is business-related

* Create awareness of Radiall’s
brand and products early in
the purchase processt™

Itis important to provide relevant
content to readers that is

both timely and related to what
they manage on a daily basis.

This may be general business
information, or it could be specific
to the industry and manufacturing.

Radiall is not a business
development consulting firm. Our
area of expertise is interconnect
solutions and, more broadly,
manufacturing. This is the
foundation of our credibility and

where our leadership position stems

from. Remember, this is about
creating perceptions of Radiall’s
brands.

1. Social Media Strategy Proposal 2018 p.8

Radiall 9@ sweuscaron

Radiall

@RadiallGroup

At Radiall, our mission is to empower the
people that enrich our lives. Global leader
in the design & manufacturing of high
reliability #interconnect components

[T Joined Octobar 2015

Tweets  Following  Followars  Likes

296 208 321 186
Tweets  Tweets & replies  Media

7 g T

9.

heat

Bose QuietComfort
Sony 1000X

Apple EarPods




RECOMMENDED

G

Profile Image
LinkedIn should be consistent with Twitter and
use only the icon. The profile logo is always shown

Radiall

by the profile name, so using the lockup with the
name is repetitive and results in a smaller icon.

(, Radiall

Tw

Although Wilhelm Roentgen is credited as the first person to discover
X-rays, history confirms Nikolas Tesla played a large part in the discovery.
Find out what may have prevented him from being the first. #healthtech
#MedEd #medical #healthinnovations #biotech #digitalhealth

The Reason Nikola Tesla's Contribution to X-rays is Not
Better Known

1,339 Likes + 30 Comments

& Like = Comment g Share

(, Radiall (, Radiall

Tw w

IMAGES/GRAPHICS ONLY SUBTLE LOGO PLACEMENT

The logo and company name will accompany
every post so, to avoid repetition, the logo
can be left off of the majority of images and

graphics. relates to Radiall.

1. https://business.linkedin.com/marketing-solutions/company-pages/best-practices

Overt self-promotion should be avoided, but
subtle logo placement is fine when referring
to a company event or function that directly
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NOT RECOMMENDED

, Radiall
Radiall |~ | EEE

Optimize your headlines and introductions

Think like a journalist: Don’t bury the lede. Concise intros
and snappy headlines are more likely to result in higher
engagement. Ask thoughtful questions to involve your
audience. Always include a clear call to action, like a link.["

Strong imagery serves as an anchor for the post.
It should be eye-catching and appropriate, but it
does not need to stand alone.

(, Radiall

w

(N

Radiall {g | s™euricamion

SELF PROMOTION

Itis important that Radiall’s social media
feed doesn't look like a scrolling page of ads.
Occasional self-promotion is okay.
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INDUSTRY “BUCKETS"

Industry Articles

Sharing industry articles that other
companies and influencers have published
will pique interest and promote thought
leadership. Articles relating to the Radiall
industries will engage and educate the
target audience. Consider sharing articles
published by well-known companies with
many followers, such as Boeing, Tesla and
Cisco, to reach a larger network.

Technology

Link to relevant articles about technology
and insightful blog posts from industry or
technology leaders.

‘8233 km 12 fEaruRiD e |
| faverage number of PRODUCTS . Industry Facts

miles troveled per international BOOTH sl

Radioll employee to Paris) Statistics, facts and industry polls are

- - [ prime examples of interesting information
872 CUPS - delivered in bite-si '
B =ty elivered in bite-sized portions.
OF COFFEE SERVED

AT THE BOOTH 7 YEARS 6,500

PARTICIPATING
EXPECTED
FIRST YEAR 1983 . BOOTH VI

==V i

* Rpprovimetely



Holiday

Includes national holidays and industry
“holidays” (e.g., Engineer Week). The graphic
style can vary between national and
industry holidays, but both should

relate to industry content.

Less Is More

Link to articles related to streamlining
processes, becoming more efficient or
reducing weight. Show how Radiall is at
the forefront of the global trend toward
simplification.

Just for Fun

All work and no play makes Jack a dull boy.
Look for humorous or fun ways to relate to
readers to show Radiall’s personality.
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HAPPY
NEW YEAR

Radiallg®) | smrcanen

o0

LESS COMPLEXITY = MORE PRODUCTIVITY

LESS WEIGHT = MORE FREEDOM

TWNEZMNMS R
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~

NSPIRATION

Visit us to experience 60 years of

DESIGN THINKING

DESIGNCON

BOOTH -l 05

ORGANIZATION “BUCKETS"

+ Expand awareness
+ Shape perspectives
« Widen Radiall's audience

Community
Culture, involvement, community service

Q&A

Q&A interviews are a great way to showcase
the human side of business while improving
morale. Post images of the employee if
possible.

Recognition & Recruitment

Content posted by employees garners
attention and demonstrates a friendly
company culture and lifestyle. People love
to be part of larger company initiatives,
which is reflected by the numerous
employee posts on social media platforms.

Events

Consider using “save-the-date” and “sorry
we missed you” posts before and after an
exhibit to keep in touch.



PRODUCT “BUCKETS"”

Radiall's social media strategy
proposal states that product offering
and self-promotion should only be
20% of posts. That means for every
promotional post, there should be
four non-promotional posts.

Featured Products

Monthly Product Announcements
Because these are posted monthly, it is
important to balance the number of posts
from this “bucket” with posts from other
“buckets.”

Demos/Concept

Product YouTube videos play directly in the
LinkedIn feed and usually resultin a 75%
higher share rate.

BRAND APPLICATION

FIBER OPTIC
BACKSHFI 1S

TESTPRO
VNA SERIES

WHAT WOULD YOU DO

\A/ITH RAADE TIRAED

=

WHAT WOULD YOU DO
WITH MORE TIME?

LESS IS MORE

WHO COMES UP

W|_ll N EESS SyEgeE P P

ENGINEER

1. https://business.linkedin.com/marketing-solutions/company-pages/best-practices

123
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EMPLOYEE
ADVOCACY

Employees are encourage to share company
news, industry updates and current projects
on their personal social media pages.

Most employees use LinkedIn or Twitter to share
employee advocacy content. Each month, contentis
prepared by the Marcom team for employees to use.
Employees are encourage to translate or personalize
messages, and create their own content with the support
of Marcom. While content is posted by employees and
Radiall does not have full control over the messaging,
employees have access to the Marcom team and follow
the Social Media Policy in creating their content.

Social Posts

Employees can modify provided text
to make it more personal to their
experience at Radiall.



Social Posts

Each month, products and industries
are highlighted and our employees are
encouraged to share these graphics on
their personal pages.

Email Signature

When there is an upcoming event like a
trade show, employees are encouraged to
use an email signature promoting Radiall’s
involvement so their contacts know we will
be there.
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RATE-ENABLING

TECHNOLOGY
-(.e 4.3-10

CONNECTORS

Compact & Low
Intermodulation Solution

EUROPEAN MICROWAVE
WEEK 2022

Join us in Milan, Italy / v
September 27-29 * Booth E9 Rddld" x‘

ELECTRONICA 2022 B00TH 478

RN

N

Join us in Munich, Germany \ \ 3 ‘ . "\ R
November 15-18, 2022 N NN Radiall "9

INNOTRANS 2022

Join us in Berlin, Germany
September 20-23 « Hall 14.1 Booth 225

Radiall 9¢

PHOTONICS WEST 2022

@ % Join us in San Francisco, CA
( \ January 25-27 « Booth #3342

A Radiall Company \1‘&)\_/ /
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The strength of any database lies in the associated information
about audiences: their industry, job title, geographic location,
age, etc. With this data, we can segment our lists and target
our messaging to provide relevant and provocative content that
shows you understand your customers. It is always better to
have a current, relevant list, not necessarily a big list.

EMAIL NEWSLETTERS

Email marketing is smart no matter
what size list you have, even if it's
just a handful of contacts, because
sometimes we're not able to get
people’s time on the phone orin
person—and, for some contacts,
email resonates better.

Ensure your email list consists of
contacts who have either opted in
or with whom you have a strong
working relationship. Quality email
databases are more important than

the number of contacts within them.

1. https://thrivehive.com/10-golden-rules-for-email-blasts-2/

The frequency of email marketing
campaigns should not overwhelm
recipients and should be tailored

to address Radiall topics, such as
product announcements. " Be sure
information is timely and relevant to
decision makers.
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SIMPLIFICATION |5 OUR INNOVATION RadIQII 6

DISTRIBUTION

&
NEWSLETTER _oit :
L DESIGN DISTRIBUTION REGISTRATION PROGRAM
The Distribution Newsletters - - < ¥
have been historically well - ’I._ , _
received. We have updated the - - ES !

look and headline to coincide L
with the simplification message.

EPX

Moduiar Connectar Solution

Available at Avnet, East Coast Microwave, Heilind
and Mouser! The EPX® series is a high density, cost
saving solution that is user frendly. This solution s
also completely modular and expandable. EPXE&
sefies connectors are standardized by the EN4G44
European stahdard

Click here to learm morel

DESIGN REGISTRATION PROGRAM

Wane to learn more?

DID YOU KNOW?
100+ FAE's in North America and they are foc
AE" Design Registrations, 5o
addiall participates

SIMPLIFICATION
15 our INNOVATION

Radiall ¢

for exclusive Radiall news o » in
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Radiall e

FAE newsletters are sent quarterly to
distributors in order to promote new
solutions, highlight key benefits and
provide insight for legacy product

CAN CHANGE EVERYTHING series.

The look and headline have been
SIMPLIFICATION 15 - updated to coincide with the
simplification message.

A SIMPLE CONNECTION

QM-TITAN™ MPX
As one of our vatue add muitipin As one of our value add multipin
distributors you have the umique distributors you have the unique
posifion to be able to stock and position to be able to stock and
build two of Radiall's largest and build two of Radiall's largest and
most diverse product lines. most diverse product lines
Click here to learn morel Click hate to learn mare!

(el INIan I{_'“,'-'I."-;li.f-" —
simplify life for all those who innovate.

DOMINIQUE BUTTIN

PRODUCT CATEGORIES KEY INDUSTRIES SUPPLIER AWARDS

Explore Product Categories Industrias We Serva Radiall's Recognition Awards

for exclusive Radiall news o % in
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WHAT WOULD YOU DO

WITH MORE TIME?

LESS IS MORE

T
Radiall’{@  rrooucrs  iNbusTRIES  ReSOURCES  MEDIA  ABOUT  CAREERS  CONTACT

&
WHAT WOULD YOU DO WITH MORE TIME?

LESS IS MORE

Product Finder Document Library P

Radiall (@

VIEWALL PRODUCTS | INSIGHTS | VIEWALL INDUSTRIES
WHAT WOULD YOU DO WITH MORE TIME?

LESS IS MORE

SIMPLIFICATION IS OUR INNOVATION November 2017

Deployable Expanded Beam Interconnect
ExoBeam is Radiall's new Fiber Optic solution for
deploying in highly contaminated environments.
With its hermaphroditic and robust design,
ExoBeam connectors enable quick, high number
of matings in the field. Available in 2 or 4 channels,
SM and MM, tactical cable assemblies are
delivered in reels to simplify installation.

Click here to learn more.

Radiall has representatives acr 16 globe. To find a local representative email info@radiall.com. This atio

info@radiall.com

for exclusive Radiall news o ¥ in

MONTHLY PRODUCT
ANNOUNCEMENT

Monthly product announcements
pose a compelling and open-ended
question that inspires the reader to
click through to the landing page to

see the answer (payoff).

These questions and answers
are framed in the context of
the audience and aligned with a
segmented list to avoid sending
product information to a reader

who doesn’'t use the product. These

announcements are designed to
engage the reader in a dialog that
can be collected, documented
and shared at a later date with the
overall audience.

For example, the announcement
asks, “What would you do with
more time?” When readers click
through to the landing page, it
provides a way for them to answer
the questions. Their responses can
lead to interesting findings that can
be shared.

Question: What would you do with
more time? Answer: 63% of readers
said they would travel and explore
new cultures. Radiall supports that
desire. Here are some examples of
how Radiall is simplifying the lives
of our customers—giving them
more time to see the world.
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Product Announcement Template
Used to gather information from the product
groups related to a social media announcement or
post. In this way, we can work efficiently and help
everyone understand what's required to execute
on the request.

PRODUCT IMAGE (URL)

Color by Industry
Use industry colors to bring some vibrancy and
variety to the product announcements.

INSTRUMEBENTATION

[ ]
v _-
Radiall’,@
| PRODUCT CATEGORIES MULTIMEDIA | PRESS RELEASES
TITLE
' INDUSTRY
INDUSTRY O A
‘ o
£ INDUSTREAL
TAGLINE (exampie: high power solution for space applications)
& space
‘ € TELECOM
&
o

SHORT COPY FOR LINKED IN POST {iimit

EXTENDED COPY FOR INSIGHTS POST (=

Click to learn more.

WHERE SHOULD THIS LINK ON THE
"QuickF

(example: L

OOUCt page |

FEATURED BENEFITS (i

PRODUCT PHOTO URL

TAGLINE {erample: high power solution for =

appiications)

PRODUCT COPY

EURDPE MNORTH AMERICA

Franze 3 i SA- RADIALL

Tl +33 4
infofradiallcom infousa@radiall.com infohiyfradiall.com

for exclusive Radiall news
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WHAT WOULD YOU DO
WITH MORE TIME?

LESS IS MORE

WHAT WOULD YOU DO
WITH MORE TIME?

@

WHAT WOULD YOU DO
WITH MORE TIME?

LESS IS MORE

WHAT WOULD YOU DO
WITH MORE TIME?

off

WHAT WOULD YOU DO
WITH MORE TIME?

LESS IS MORE

WHAT WOULD YOU DO
WITH MORE TIME?

WHAT WOULD YOU DO
WITH MORE TIME?

LESS IS MORE
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BENEFITS

Here's a list of “more/less” benefits
that can help generate ideas
throughout the year.

More repeatability
* More range

More frequency
More capacity

More robust

More durable (harsh environments)

More reliable

More satisfaction

More support

More information

More confidence

More compatibility (RoHS, etc.)
* More environmentally sensitive
More integration

More options

More flexibility

Less space (smaller footprint)

Less effort

Less installation time (one touch)

Less tools (one touch)

Less frustration

Less maintenance

Less weight

* Less interference

* Less worry (easy mating)

Less room for error (misalignment /
tolerance)

Less implementation cost

Less life-cycle cost

Less calibration
Less setup
Less hassle
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BRAND RESOURCES

Radiall @
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BRAND RESOURCES

Radiall's Corporate Marketing Department is responsible for managing the
company’s brand assets and resources. Access to resources, and guidance

on their use, is available through this department.

SIMPLIFICATION IS OUR INNOVATION




ESOURCES




CONCLUSION

At Radiall, we employ a large and talented team

that manufactures thousands of parts
from multiple locations all over the world.
We are a company of diverse talents and
unique abilities. We are flexible enough to
accommodate specific customer needs, yet
structured enough to maintain extremely
high standards of quality and innovation.

While diversity, flexibility and innovation
allow us to stand out in a competitive
environment, it is vital that we communicate
as one cohesive entity. This set of brand
guidelines is our way of establishing a clear
and consistent voice for Radiall.

Radiall °
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Radiall has extensive brand
resources that are available for

use within the guidelines noted
herein. Additionally, the Corporate
Marketing Team at Radiall supports
the creation of collateral or event-
related materials.

High-resolution and approved
photography, logos and iconography
can be provided upon request.

If you have questions
about brand assets or
applications, please
contact Radiall’s Corporate
Marketing Department:

Gillian Floyd
+1 480 682 9452
gillian.floyd@radiall.com
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